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VoL. V. 


TRADE MARK PITFALLS. 

It is the object of every manufacturer of perfumes and 
toilet preparations to establish in the mind of the con- 
sumer a lasting impression of his goods, and to this end 
some distinctive trade mark is usually adopted and ad- 
vertised in some manner or other. The selection of a 
trade mark is, or should be, very circumspectly made, as 
many have learned through costly experience. 

Were it possible in every case merely to determine on 
the use of some word or symbol that happened to strike 
the fancy,.or that was carefully thought out to serve 
certain ends, the matter would be simple, and we should 
be spared the utterance of this word of warning; but the 
matter is deserving of a second thought. 

We are moved to make these rather bromidic observa- 
tions by the receipt of supplements Nos. 1 and 2 to the 
seventh edition of Trade Names, compiled by the Per- 
fumers’ Association, and published in April and July, roto, 
respectively. 

This list is incomplete respecting registration in the 
United States Patent Office, and it fails to specify those 
trade marks registered in the Trade Mark Bureau of this 
journal. We shall refer to this again presently. 

The principal fault, however, is even more serious, and 
consists of the unchallenged “registration” by the Com- 
mittee on Fraternal Relations of the association, of any 
and all names submitted. They proceed on the theory that 
they have no responsibility in the premises, and discharge 
their duty by recording all names submitted, and pub- 
lishing them at stated intervals. 

That such a procedure is wholly insufficient and worth- 
less will be patent to anyone who will remember for one 
moment the fact that very few manufacturers understand 
the trade mark situation at all, and are therefore likely 
to place reliance on the protection (?) afforded by the 


recording of their “trade marks” by the committee, To 
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give point to these criticisms we need only give a few 


instances, to wit: 


....Hanson-Jenks Co. 


aomerete Blawnet’’ cock cscs ecccccs 
Cucumber Cold Cream.. .......Hanson-Jenks Co. 


Muguet .......Hanson-Jenks Co. 
INN 555 nose ss oo oh ao bic wisi hateie, oe iatorae ornate Lazell 


Bear’s Exquisite Cold Cream...-....... Montague M. Bear 


The first three names cannot be made the exclusive 
property of anyone, because they are descriptive. The 
fourth is open to the same objection, and furthermore the 
word “English,” being a geographical derivative term, 
is not subject to exclusive use. The fifth is descriptive 
and only the name “Bear's” can be claimed. 

In general, no information is given as to the products 
to which the supposed trade marks apply, and one is 
allowed to conclude that these names, etc., are now in use. 
As a matter of fact, some manufacturers have the strange 
idea that they may, by giving “due” notice, reserve a name 
for future use. A more absurd notion would be hard to 
instance. 

We beg leave to suggest to those who may pin faith to 
the Association’s list of trade names to regard with 
respect the trade marks registered in the Trade Mark 
Bureau of the Perfumer Publishing Company, for the 
protection afforded to those who have so _ registered 
their trade marks will be sufficient to act as a bulwark 


against the assaults of all infringers—whether they act by 


intention or error. 


HOW A TRADE PAPER HELPS. 

A successful manufacturer, when asked why he pa- 
tronized trade papers so largely to the neglect of other 
methods of advertising, replied: “Men who do not 
read their trade paper and keep posted in their busi 
ness are usually poor customers. If I sell them a 
good lot of machinery they do not know how to use 
it and report it a failure, or, we have to run after them, 
lose time and money to get them a-going and make 
the sale stick. But those who read and are posted 
know how and succeed. Such men would not read cir- 
culars if I were to mail circulars to them. They see 
my ‘ad.’ regularly in the trade paper and know that I 
have an established business, and when they want any- 
thing in my line write me, and don’t whine about price 
or what they can get from others, buy, try, and have 
no trouble, and pay the bill. Give me such a class of 
customers as I get by such judicious advertising all 
the time.” His experience is that of successful mer- 
chants. The trade paper keeps its readers in touch 
with the times; with the points of trade and com- 
merce, it puts money in his purse in various ways. It is 
a preventive against sloth and rust. It helps develop 


the best side of a man’s commercial life. 
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ROSE AND GERANIUM PRICES. 


ROSE. 


Che disquieting reports that have been received from 
Bulgaria during the past few weeks regarding the com- 
parative paucity of this year’s yield of otto of rose have 
been confirmed from reliable sources, and these later re- 
ports are practically unanimous in fixing the yield at from 
85,000 to 90,000 ounces, which is about 25 per cent. less 
than last year. As a result prices have gone up and from 
$6 to $6.50 per ounce is being asked for brands of recog- 
nized high quality. 

In spite of the embargo on the importation of geraniol 
and other rose oil adulterants into Bulgaria some unscrupu- 
lous handlers seem to have no difficulty in supplying them- 
selves with these nefarious artifices, and indeed an English 
contemporary has learned that 65,000 ounces were smug- 
gled in. 

In the early spring the crop promised to be an abundant 
one, as the fields were in good condition after a mild 
winter. However, about two weeks before distillation be- 
gan, torrential rains fell, day and night, and this untoward 
weather continued during the month of May. Because of 
the excess moisture the plants were attacked by disease, 
causing a loss of a large percentage of buds, and the lack 
of sunshine impeded the proper flowering of the remainder, 

The yield of oil was also lower than usual, for while 
normally one muscal is obtained from about 15 kilos of 
roses, this year about 20 kilos were required (208 muscals 
make I ounce). 

One result of this rise in price has been the fear in cer- 
tain quarters that the consumption of otto would greatly 
diminish, because of the effective competition of synthetics. 
While it is true that the latter offer considerable advan- 
tage in respect of price, they are under the same ban as all 
other artificial products in that they do not completely take 
the place of their natural synonyms—neither in respect of 
character, nor service. Their place in perfumery is, of 
course, established, but their principal field seems to lie in 
their ability to impart some particularly desired character 
to a rose perfume, or bouquet odor. 

GERANIUM. 

We beg leave to refer our readers to the ForeiGN CorRE- 
SPONDENCE AND MARKET REPORT in our January, 1910, issue, 
in which we said: “A continued rise in the price of this 
oil can therefore be looked for and an adequate supply 
of African oil should not be expected before the market 
rises to a level that will enable the African growers to 
cultivate this flower with profit.” 

In their Scientific and Industrial Bulletin for April, 1910, 
Roure-Bertrand Fils, of Grasse, say: “For a long period 
we have alluded in our Bulletin to the distressing situ- 
ation which has developed in Algeria among the geranium 
planters. Either because the rent of the ground is higher 


than in Réunion, or because labor is dearer than in the 
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latter colony, it is certain that the geranium oils cost the 


planter in Algeria from 25 to 26 francs. Having been 


obliged for a series of years to sell his oil at a loss, the 
planter has gradually abandoned this crop, and the quan- 
tity of essential oil harvested in the course of last season 
has not exceeded 20,000 kilos, which is a decrease of more 


than half on the quantity harvested a few years ago. We 


may look forward to the time when this oil will have dis- 
appeat from the market, unless a rise occurs to give 
a little encouragement to the producers. 

“The next harvest will be on a very reduced scale, and it 


will be very difficult to procure the Algerian oil of really 
genuine origin.” 
There is, however, no unanimity of opinion or action 


among the important essential oil shippers in France, as 


the several factions are evidently trying to steer a safe 
course between higher prices and consequent smaller con- 
sumptiot That the fear of reduced demand is not ground 
less is evident from the fact that a certain American toilet 


soap manufacturer who formerly used several thousand 


pounds of African geranium per year cut his purchases in 
half some seven or eight years ago when the price of this 
oil exceeded even present quotations. Ten cent toilet soap 
has ‘ome an American standard, and with raw materials 
for soap making at their current prices the permissible al- 
lowance for perfume is likely to be reduced and therefore 
che oils are likely to be used. The fate of geranium 
an efore be easily imagined if its price should go much 
ight 
NET WEIGHTS. 

\t the June meeting of the Flavoring Extract Manufac 
turers’ Association, the following resolution was adopted: 

‘Res d, That the association is opposed to any further 
legislation that shall have the effect of increasing the cost 
to the consumer, as instanced by the proposed Weights 


nd Measure Bill now pending before Congress.” 

Since that resolution was passed, the general public has 
had its eves opened in regard to certain “trade customs,” 
with the result that the demand that products be sold by 
net weight or measure, has become almost irresistible. 

The American Spice Trade Association has bowed to 
this condition, and at a meeting held Aug. 3, decided 
unanimously that all seeds were to be sold by net weight 

The Uniform Tares Committee of the National Whole 
sale Grocers’ Association has sent out a notice to mem 
bers warning them to avoid violation of the law deliver- 
ing net weight to their customers. 

The objection on the part of some extract manufacturers 


1 


lies solely in the fact that to insure a minimum content 
of at least, say, two ounces in a panel bottle, it is neces- 
saty to use bottles holding at least that amount. Such 
bottles will average a slightly greater capacity, and so it 


} 


is probable that from 5 per cent. to 10 per cent. more ex- 
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tract would be furnished. But would this not be advisable 
from a business standpoint (to say nothing of the moral 
principle involved) ? 

We have heard arguments pro and con, and have en- 
gaged in discussion with extract makers large and small, 
and the principal objection is as we have stated it. 

In a very interesting paper on Bottles, read at the re- 
cent Extract Association’s meeting, the author dilated on 
the troubles that would have to be overcome in making 
panel bottles of a definite capacity. The matter appears 
to be one entirely of expense, and while the endeavor to 
prevent an increase in price to the consumer is a laud- 
able one, we are far from convinced that this altruistic 
phase of the situation is the only one that inspires the 
objectors. 

In any movement involving a moral principle the right 
will always win—sooner or later—and it would seem the 


part of wisdom to bow to the inevitable 


BARBERS’ SUPPLY DEALERS’ CONVENTION. 


fhe Seventh Annual Convention of the Barbers’ Sup- 
1 in Atlantic City, July 


12, 13 and 14 at the Hotel Chalfonte. 


ply Dealers’ Association was hel 


The principal items of discussion, as well as the papers 


read, had reference to the uplift of the barber shop, little 


attention being paid to the manufacture of toilet prepa- 
rations: 


Che following officers were elected for 1910-11: Presi- 


dent, A. T. Krank, St. Paul, Minn.; first vice-president, 
Ross W. Black, Pittsburg, Pa.; second vice-president, 
Harry Creutzberg, Philadelphia, Pa treasurer, Emil 
Kraut, Chicago, Ill.; secretary, R. F. Willie, St. Paul, 
Minn. Executive Committee—Geo. W. Sutherland. St. 


Louis, Mo.; Geo. D. Chisholm, New York; George Fel- 
ton, Scranton, Pa.; W. C. Hermidinger, Louisville, Ky. 
The next convention will be held in St. Paul, Minn. 


We aim to publish each month’s issue of this journal 
on the fifteenth, but the present number will be mailed on 
the 11th inst. as the editor, with Mr. Joseph S. Menline, 
secretary of the company, will sail for Hamburg on the 
Amerika, Aug. 13. The trip will include various centers 
where essential oils and kindred products are manufac- 
tured; but because of limited time, and the season being 
unpropitious, the French Riviera has been omitted from 
the itinerary. On a future trip, planned to begin earlier 
in the year, the editor will visit Grasse, Cannes and vicinity, 
and also the synthetic manufacturers in Switzerland. 

We are making this trip largely in the interest of our 
subscribers, as we hope, in addition to gathering impres- 
sions at first hand, to arrange for scientific and practical 
articles that will be of value to all manufacturers in this 
industry. 

The September issue will be delayed a few days beyond 
the usual date of publication, but will be issued about the 


21st of the month. 
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ROSEMARY OIL 


By ERNEST J. PARRY, B. Sc., F.1.C., F.C.S. 











The statements which were current in all text books 
as to the characters of genuine oil of rosemary until 
recently have also had to undergo alteration, and oils 
that would have been condemned a few years ago— 
and many of which were in all probability condemned 
—are now recognized to be really pure oils. This is 
principally 


y the case with Spanish distillates, and it is 
probable that the old figures published were obtained 
on Italian (Dalmatian) and French oils, with, of 
course, a few English distillates 

The principal point on which recent investigations 
have shown the necessity for a revision of previous 
views, is of the optical rotation of the oil, which has 
always been stated to be dextrorotatory. It is inter- 
esting in this respect to quote from a paper published 
by R. A. 


number of years ago, in which he stated that English 


Cripps (Pharmaceutical Journal, xxi, 937) a 
oil of rosemary is laevorotatory. But as the foreign 
oils on which he reported at the same time were obvi- 
ously adulterated, it was assumed that the English oils 
were also impure, and that therefore his recorded fig- 
ures were of no value. It is, however, quite possible 
that, although English oil of rosemary is not as a rule 
laevorotatory, a few given samples may have been so, 
and these may have been examined by Cripps. 

Before dealing with the full examination of abnormal 
samples which established the purity of numerous lae- 
vorotatory oils, it will be interesting to see how the 
official pharmacopeeias of various countries theat this 
oil. The following table shows this: 

10 % distilled 
from the oil. 


Pharmacopeeia. The Oil 1st. 


DE sebks ssn Dextrorotatory Not mentioned. 
United States Dextrorotatory Dextrorotatory 
EER <onsemas Laevorotatory Not mentioned. 
Russian Laevorotatory Not mentioned. 
BWEGIBA ..cc0e Dextrorotatory Not mentioned. 
French Dextrorotatory Not mentioned. 
Dutch Dextrorotatory Dextrorotatory 


As a matter of fact, no one of these authorities is 
correct, as both the oil and the first ten per cent. dis- 
tilled from it may be either dextrorotatory or laevo- 
rotatory. 

Messrs. Schimmel & Co., 
five genuine samples, and gave the following figures for 
them: 


some years ago examined 


Rotation of 


No Yield Sp. gravity. Rotation first 10%. 
eer 1.4% 0.913 4+-4°16’ +1°30’ 
2 7 0.900 +3°40' +1°22’ 

3 1.5 0.910 5°54 +6° 26’ 
by vues 1.73 0.904 +6°54’ +7°49’ 
5 1.73 0.906 +8°52’ +8°24’ 


They at that time—with very good grounds—main- 
tained that samples which were laevorotatory or which 
yielded a laevorotatory fraction, were adulterated with 
turpentine. The writer and other chemists held the 
same view until he condemned a large parcel of rose- 
mary oi] submitted to him for an opinion. The dis- 


tillers protested that they had personally distilied it, 
and were able to state positively that the oil was abso- 


lutely genuine. They, however, saw the reasonablenes 
yi ; s 


of the analyst’s position, and eventually were so good 
as to ship some hundred pounds of rosemary herb and 
flowers direct to the writer. One large parcel was sent 


from a district in Spain, the other from France from a 
district where an oil had been found to be laevorota- 
My friend Mr. J. C 
distillation of 


tory. Umney was kind enough 


to superintend the this oil, and in 


conjunction with Mr. C. T. Bennet, I made a full inves- 


tigation of the two oils obtained. [The general characters 
of these two oils, together with thos of the oil d stilled 
1 


from the leaves only of one of the parcels. 


Spanish No. 1 French No. 2 French No, 3 

Leaves. Leavesand Stalks. Leaves, 

Sp. gravity 0.917 0.897 0.914 
Optical rotation ... 0+5°30’ 8°30’ — 3° 
Op. rot. (ist 109)... cece. —I —12°30' —10° 
DOrnyl BCCAte ..rvciccsas Z8R 3 3.6% 
etal Bornedl oo..0.00s. IGT 10.9% 18.5% 


No. I was distilled from herb collected towards the end 
of the summer and dried in the sun. No. 2 was distilled 
from stalky herbs collected in February, and No. 3 was 
stalks. It 


is thus definitely shown that the oil may be rotatory in 


distilled from the same parcel deprived of the 


either direction, and that notwithstanding the fact that a 
dextrorotatory, the first ten per cent. 
In order to obtain a full 


given oil may be 
distilled may be laevorotatory. 
set of figures for these oils, so as to be able to discriminate 
between abnormal oils which showed this laevorotation, 
and oils which were really adulterated—usually with tur- 
we fractionated the three oils described above 





pentine 
and determined the characters of the various fractions. 
If an oil be so treated it will be found difficult to imitate 
the values for all the fractions which show fairly constant 
characters. 

The following were the results of these fractionations: 


Sample No. I. 


Fraction. Sp. gravity. Rotation. Refractive Commenced 
Index. to boil at 

1 (1067) . 0.8884 —1° 1.4076 152° 
Bo ieee ee —1°10’ 1.4680 156° 
3 0.895 —1°20’ 1.46081 159° 
4 0.902 +] 1.4682 162° 
coer 0.903 +1°20' 1.4683 163° 
6 0.911 +2 1.4686 165° 
7 0.922 +-2° 30’ 1.4700 169° 
8 eles .0.940 1-3 1.4736 177° 
ee 1.4885 183° 

Sample No. 2. 

I (10%) 0.874 —12°30' 1.4660 
= .0.878 —I13 1.4070 
MATTER RTE CT —13°30' 1.4670 
er Re —12°30' 1.4670 
psi deen bnee es wae —11°20’ 1.4670 
ee a mere 0.891 —10°30’ 1.4670 
OTTO — 8°30’ 1.467! 
Bin: -bivctes bardaa cee — 5°30 1.4702 
ORNS ci asieneriess 1.4859 
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nations: 


ymmenced 
to boil at 
152° 

156° 

159° 

162° 

163° 

165° 

169° 

17° 


183° 


1.4060 
1.4070 
1.4670 
1.4070 
1.4070 
1.4670 
1.4678 
1.4702 
1.4859 





Sample No. 3. 


SUTIOG ) .scsecescosesies 0.885 —10 1.4660 
a sree Gees ok ul —10 1.4080 
BR ae -we a baw akon amen 0.891 —9g° 20’ 1.4685 
ne” Save eT. —7°70’ 1.4086 
: .0.900 6°70' 1.4686 
. * (ini cedne 5 ee 4°50’ 1.4686 
> © TTT errs Tr. I 1.4680 
ie eer rete +2 1.4697 

It will thus be seen that in examining the successive 


if pure rosemary oil there is practically steady 





in the laevorotation (except where fractions 


ire almost identical in this respect) towards a change to 
iextrorotation. Whether any fractions will become dex 
trorotatory depends on the initial rotation of the oil. In 
the above figures for example, sample No. 2 had an initial 
rotatio f 80°30’, and not one of its fractions became 


lextrorotatory, although if the 20% residue had been light 
enough to examine in the polarimeter, it would probably 
have been dextrorotatory. 

It will also be seen that the successive fractions have a 
gradually rising refractive index until the residue has a 
refractive index of over 1.4850. From an examination of 
all these figures it appears that the dextrorotatory samples 
would usually be adjudged better than samples which had 
much laevorotation: for the presence of much stalk in the 
herb appears to be to some extent the dominant factor in 
causing a high laevorotation, and when this is the case it 
will usually be found that the oil contains more pinene, pos 
sibly laevopinene, which would be responsible for the lae- 
yorotation, and much less free borneol than dextrorotatory 
ils. 

But it is important that whilst these figures may assist 
in the valuation of given oils, it is clear that they also en- 
able the analyst to pass oils as genuine which have been 
until rejected as adulterated. 

Schimmel & Co. have found oils of this type, and are 
probably in agreement with the writer, that the condem 
nation of leavorotatory samples of rosemary oil requires 
more evidence than is afforded by the rotation. 

In the course of his investigations on spike lavender 
oil, mentioned in the paper dealing with that oil last month, 
Birckenstock appears to have also confirmed the main fact 
to which attention has been drawn. 

In conclusion the following might be accepted as stan 
dards for pure rosemary. oil: 


Specific gravity, 0.895 to 0.920. 

Optical rotation, —9° to +18°. 

Refractive index at 20°. About 1.4670—1.4690. 
Esters as bornyl acetate. Not below 2.5%. 
Total borneol. Not below 10%. 


Oils which showed a rotation over —2° will be found low 
in borneol, and the actual quality will naturally be judged 
largely upon the borneol content, although the other con- 
stituents of the oil possess an odor value. 





SURGEONS’ SOAPS. 
In a recent number of the Journal des Praticens Dr. 
Lemaire, of Dunkirk, France, gives several formule for 
solid and liquid antiseptic soaps for surgeons’ use. The 
base is generally white Marseilles [Castile] soap, which 
should be entirely soluble in alcohol and show but little 
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alkalinity. Dr. Lemaire prefers formaldehyde as the anti- 


septic 
(1) (5) Demelin’s formula. 
Marseilles soap... 20parts White ee 38 parts 
Alcohol (90%) .. 10parts Glycerin ......... 50 parts 
Glycerin ......... lOparts Distilled water ...500 parts 
POOR 6 decics I part 
Tincture of eucalyptus (6) 
to perfume White soap ..... 100 grams 

Che ingredients are heat Soft soap .......100 grams 
ed together and poured into Water ........... 5,000 c.c. 
a mould; the cooled soap is B WOM. cccedis 2.5 grams 
translucent A few drops Oil of lemon...to perfume 
of caustic soda_ solution (7) Bier’s formula. 
may be added to increase Soft soap ........ Qparts 
the alkalinity. Alcohol (90%)... 20 parts 

Tincture of eucalyptus Water ........... 50 parts 
(F. Codex) is prepared by Glycerin .........750 parts 
macerating 1 part of cut Olive oil .........250 parts 
and braised eucalyptus : 
leaves in 5 parts of alco- 9) 
hol (80 per cent.). White soap ..... 20grams 


, , \leohol (90%).. 20 grams 
(2) Mikulies’s Liquid Soap . : : 
; i oo eee 20 grams 
Olive o rtacces . Ce . 
a il .. ; _— Sodium - carbon 
Cau - é S) - . f 
MEAIE PUSHER Gore ate solution (2%)50 grams 
eer cose JPRS 


Formalin ....... I gram 
sicohol veeseseees TOPaTtS = Tincture of euca- 
WP hevinieesses 17 parts lyptus ........ 20drops 
(3) The amount of water can 
Caustic potash .. s0grams be varied according to the 
Dissolve in consistence desired of the 
op as 100 grams finished product. With half 
Add the quantity of water, a 
Almond oil .....200grams soap of the consistency of 
Glycerin ........ 100 grams vaseline is obtained. 
Water to make 1,000¢.c (9) Guyon’s formula. 


Keep at 60 degs. Cent. for 
, Powdered soap ...100 parts 
twenty-four hours, decant ; : : 
ae Carbolic acid .... Ipart 
excess of oil, and add Cc tod 
P ocoaine 1ydro- 
Alcohol (90%.).. 70 grams : 
CHIOTMG~ 6 ceccee: 2.5 parts 


Oil of bergamot. 30 grams ‘ “ 
: Water, of each equal parts, 


(4) sufficient to make a semi- 
White soap ...... 1oparts fluid mass. 
Alcohol (90%)... 10 parts This is employed for rec- 
WOME oc ceuwiusurn I2parts tal examinations. 


According to official statistics, Consul Charles L. 
Hoover, of Madrid, says that in 1909 Spain devoted 
3,445,309 acres to the growing of olives, with the fol- 
lowing results: 

The total production of olives of all kinds was 
1,398,294 tons, or about a metric ton (2,204 pounds) per 
hectare (2.47 acres). The oil mills crushed 1,332,204 
tons, the yield of oil per 100 kilos of olives (220 pounds) 
being 18 liters (4.75 gallons). The total. production of 
oil in the kingdom was 63,290,808 gallons. 

The provinces having the greatest yield of olives 
in the order of the quantity produced were as follows: 
Seville, Cordoba, Jaen, Tarragona, Malaga, Granada, 
Murcia, Huelva, Teruel, Badajoz, Cacerez, Castellon, 
Valencia, and Alicante. These provinces lie in the 
southern half of the kingdom. 
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OPPORTUNITY“ 


By DR. W. P. WILSON, Director of the Commercial Museum, Philadelphia 


| THE EXPORTERS’ 








Mr. President and Gentlemen of the Association, we 


have heard such a magnificent address here this afternoon, 
a sermon in itself on proper methods of business, that it 
seems almost getting down too quickly to take up such a 
practical subject as the method of securing trade in some 
foreign countries There is no doubt in our minds that 
the time is coming when there will be much larger exports 
in all lines of American made goods than there are at the 


present time Chere is no questions that the nditions 


in the United States and in other foreign countries are 
slowly changing. We look upon England today as a 
great manufacturing nation, which produces very little 


required it the processes of its manufacture. Now, there 
is no doubt in the minds of those who study the situation 
but what the United States is slowly coming from the 
greatest important nation in the world, perhaps, to a con 
dition in which the exporting product will change and 


hanging now [he greatest bulk of 


greatly change. It is 
our exports have been in food stuffs and things of that 
kind. The exporting of food stuffs is slowly decreasing. 
The manufactured products are rapidly increasing which 
we are exporting [he time will come when we shall not 
export any food products, we shall need them all our 
selves, and we shall be importing food products as we 


gradually grow into a nation which exports 





We are increasing our inhabitants rapidly by imn 
These immigrants must be provided with employment. That 
will not mean farming industries. We can grow in that 
direction to a certain extent, and then it must stop. The 
ly have limit. You 


may have noticed in the report from Washington that in 


° 1 


manufacturing industries will scarcely 


February for the first time in the history of the country, 


our exports were $4,000,000 less than the imports, and 


that is a thing that never happened befors Four million 


dollars less in February of exports than imports, and in 


the eight nths preceding that time our exports de 


creased $100,000,000 over the same time of the previous 


little in the direction in whicl 


itt 


year. That points a we art 
going. 

Now, looking forward to the time when we will increas« 
our manufacturing interests, we must have a correspond 
ing increase in exports, and I am sure you are all looking 
for that time There has been a great deal said about the 
possibilities of trade in the Latin-American and Spanish 
a few 


American untries. I am going to speak especially 


he possibilities and difficulties of getting trade 


If you look back a little to 
the time when Secretary Root took the circle around South 


words on t 
in Latin-American countries. 


America, and if you read those interesting reports and his 
lecture at Kansas City when he came back, you will find 
that the Latin-American countries and Spanish-American 
waiting with open arms for our material, 
When 
you come to a real study of the situation it is a little bit 


countries are 
waiting to welcome us down there with our goods. 


different. The Latin-American countries have been re- 
ceiving goods from Europe, ever since the Spanish first 
settled in South America and Central America and Mexico. 
They are accustomed to European goods. They are accus- 


*A paper read at the Perfumers’ Convention, April, 1910. 


tomed to European methods. They send their sons to 


Europe to be educated. Their whole line of thought just as 


soon as they have wealth enough to visit a foreign coun- 


try, is to go to Europe, and for that reason steamships, 
ocean travel, communications of every kind have b« made 
ten times easier with Europe than with the United States, 


Chere are twenty steamship lines sailing from Europe int 
the West Indies and South America, sailing even to Mex. 


ico, to one that goes from New York or any of our ports 


here. I find we have seven freight lines, including two 
lines that carry passengers, from New York to South 
America—the Lamport and Holt line and one other line 


which is a new line, are carrying passengers, and freight 
as well. It is no longer necessary to go to South 
South America 
Now, then, the population of South America Che whole 
of South America has ; 
half of the 
’ 


tunities to teach these people to use certain things 


mpton, 
or to Seine, to go to 


populatic n of 44,000,000, « nly one 
United States, but there are immense oppor- 
u will 
not have to teach them to use perfumery, because they are 
the greatest users of perfume of any people in the world, 
they are the greatest users of face powder, and you havea 
double market, because the men—that is rather different 
from most other countries—are profuse users of perfumery 
all through Latin-America, and I believe they use more face 
powder than any other set of countries in the world, | 
is down in Mexico, speak of the 


heard an American, who 


profits on various lines of goods, saying that if he could 


only get a concession just for the face powder used in 


Mexico, he would soon be very wealthy 
yuntries of Latin- 


The total imports into the entire ec 


America amount to $707,000,000. Now, that is only a mill- 
United 


Netherlands, but at the 


ion or two dollars more than the exports of the 
States to Great Britain and the 
same time the possibilities of an increased use of such 
materials is, as you can see, very great. I remember once 
hearing Minister Wu in a speech, at one of the clubs in 


New York here, and he 


the shirt of 


said if you could only lengthen 
a Chinaman just an inch, it would keep a 
dozen factories busy in the manufacturing of the additional 


roods required. So, with these Latin-American 


people, 


vi 


they can be taught to use an increased amount of goods. 

I will mention some of the difficulties you will have to 
contend with I assume you will try to get some of the 
Latin-American trade, and it is not a very easy thing to 
do. If you attempt to go into the Latin-American market, 
one of the first difficulties you will encounter is the cus- 
tom of these people to go to Germany and France. The 
Latin-Americans go to France more than they do to Spain, 
France is their Mecca, and French 
noted that there were 


or anywhere else. 
perfumery is what they use. | 
twenty-one manufacturers of perfumery in the city of 
Buenos Aires alone. I could not quite tell whether they 
all actually manufactured perfume, or whether some of 
them bought the materials in bulk, and put them up with 
their own names as druggists, but my expert advised me 
that there were twenty-one large dealers in perfumes if 
the city of Buenos Aires. You have that to compete with. 
You will have to compete with the French products that 


are already in there. One of the most difficult things you 
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to look after is to get acquainted with the people. 


will ha 
We hi 


and cu 


not an intimate acquaintance with the habits 
ms of the Latin-American people, and it is neces- 


sary t you should have that, if you are going to sell 
them your goods. We are apt to look upon them as having 
the sa sentiments and feelings as we have, and the same 
aspirations, but they are a very different set of people, and 
if you business with them you cannot do it the way you 

Yon cannot go around and canvass your trade in 


do it i \ 


itry with the rapidity that you do it here. You 





must do the social act first. You cannot get into a club 


unies u have had an introduction. The first thing you 
recome acquainted with the people in a club, and 
there are many of them in every city. The first time I 
went to a Latin-American city I found it necessary to be in 
into three of the clubs of the city. Then I was 
m fait. | did not go for business, but it would have been 
exactly the same if I had done so. I went to the clubs 
noon and night. The Latin-American people live 
You seek an introduction 
You sit 

1 ¢ 


wn and talk with him socially, you do not approach the 


in their clubs more than we do. 


to the man with whom you want to do business. 


subject of business—it is a social matter—you talk with 
1 and discover what his tastes are 





he perhaps has good 
is doing various things, and you talk with him 
ut these things and get at him socially, and you put 
in a week or two doing that sort of business before you 
ever think of such 


a thing as doing any selling of your 


goods to him. Then the matter comes along naturally, and 
you can do your business. 

[ have been for fifteen years interested in foreign trade. 
We began fifteen years ago to establish a bureau for for- 
eign trade in Philadelphia, which, at that time, was started 
by the City of Philadelphia. It is called the Philadelphia 
Museum—that is a sort of misnomer—it is a bureau for 


rnational trade 





We have not dried monkeys or things 





it kind in this institution, but the museum part of it 
isa museum of the goods that are picked up in the foreign 
countries to which we desire to send our trade, and the 
conditions of that article are represented in every possible 


to show you what it is. We have a room with ten 





thousand square feet, in which we will show you all the 
materials and manufactures and every sort of that thing 
which you will find in Japan. We have received thirty-six 
great cases from the Japanese Government during the 
past year, fine lacquer work, ivory work, mattings of every 
kind, and a various selection of practically everything of 


small bulk that is manufactured in Japan. One of the 
Japanese Commissioners who was here several years ago, 
made me a present of several yards of silk, which he said 
was the most costly silk ever manufactured—they did not 
use a shuttle, but it was done by the use of the fingers, and 
the most expert person could weave only one inch a day. 
That is the kind of museum we have in Philadelphia. The 
bject is to show up everything we can get from the coun 
tries with which we might do business, for the advantage 
Mf exporters or importers. It shows a lot of fine cabinet 
wood. I have the greatest selection of cabinet woods that 
any institution in any part of the world can show—I have 
about twenty thousand specimens. Brazil has sent great 
logs squared up, to show the commercial size of rosewood, 
white mahogany, and very fine satin woods. We exhibit 
from fifty different countries in that way. 

Then this bureau, to which I have referred, is attached 
to the museum, in which we employ thirty people to do 


nothing but study foreign markets and aid the man who 





THE AMERICAN PERFUMER 





137 
wants to export to foreign countries. That bureau is not 
operated for profit. There is no profit in it—it was paid 
for first by the City of Philadelphia, which organized it, 
and thought it was a good thing, and then we extended the 
use of it first to Pennsylvania, and then to the whole Na- 
tional Government, and at that Philadelphia with- 
drew from the control, management and employment of 
the clerks, 
people who use it 


time 


and it has been supported ever since by the 
a nominal charge is made for the ser- 
bureau, but one-half of the informa- 
tion which goes out is not paid for. 


vice rendered by the 
We never refused any 
We have had 
varied experience. We have found all sorts of 


information to any one, if we could give it 
a pretty 
difficulties and some encouragements, in our attempts to 
I sent a 
man at one time to China, and kept him there for fifteen 
months, with the 


get into the South American trade or other trade 


Chinese Government 
Africa and 
American countries a half dozen times to 
information. We 
leading cities. 


permission of the 
We have sent men Australia and 


South 


through 
other 
gather keep our own agents in the 

One of the difficulties that you will find have to contend 
with in getting into the South American trade then is to 
get acquainted with the people and get into a condition so 
you can do business with the people there. Then one of 
getting reliable and accurate 
You do not 
business with a firm you do not know some- 


the next difficulties will be 
information concerning the firms themselves. 
want to do 
There 
are some companies in Latin-America, two or three of 


thing about, and that is rather a difficult situation. 


them, which conduct a business similar to that of Dun’s 
and Bradstreet’s here, and the Dun Agency has gone down 
to these countries to a certain extent and is working in 
them, but from one company or another you can get the 
information. We have in our bureau at the present time 
information concerning about two hundred thousand for- 


ll 


eign firms all over the world, but we 


do not give any 
ratings whatever We only get a statement of what the 
firm is doing, and we get references ourselves as to their 
reliability, but not the amount of business they are doing. 
We do not attempt to do that. If you want to know what 
a firm is handling, and get a line of goods in Buenos Aires, 
we have six hundred firms that know all about the concern 
in question. We have various sources of information, as 
you can imagine. I can name one of the biggest firms in 
the United States, handling meat extracts, where we have 
placed forty agents for them in South America. You can, 
also, in one way or another, through the banks, secure 
credit reports in such way that you will know the reliability 
of the firms. 

Another difficulty is the fact I have already mentioned, 
that the field is largely preempted by European houses that 
have been working for the last century in Latin-America, 
and it is a good deal easier to get into a country that is 
not preempted and get trade, than it is to crowd, some- 
body out. “You will be a little at a disadvantage, too, 
because before the time of extradition—some twenty or 
thirty years ago—the Americans were chiefly known in 
Latin-American countries as those that had fled from jus- 
tice in this country, and the opinion they had of Americans 
was not of the highest order. The matter has changed in 
recent years, and we have some excellent American firms 
which have established branches in many cities of South 
America. Of course, we have a great many in the City of 
Mexico, as you know. 


The French, the Germans and English who are pushing 
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trade in Latin-America have established branches of their 
banks in all the large cities. As we have not any American 
banks in Latin-American cities, you will have to do your 
business through some established firm, that may have an 
office there, or you will have to do it through the London 
banks. These all have their branches in the different large 
cities, and you will pay them at least one-half of one per 
cent. for your exchanges and your business, and that 
amounts to some millions of dollars during the year in 
the trade with Latin-America. We have a lack of trans- 
portation to that point. As I have said, we have two or 
three steam lines that are carrying passengers, and alto- 
gether we have seven lines going out of New York that 
carry either freight or passengers. 

Another thing you will have to reckon with is the 
credits. It is one of the interesting situations that 
Great Britain, France and Germany have been willing to 
give credit to these Latin-American people. There are 
just as many honest houses there as here in the City 
of New York, but of course if you do business with 
a house in New York, if you do not know them you would 
learn about them, and so you must do the same thing down 
there. 

Credits are anywhere from three to six to nine months 
or a year. It is generally done on note, and with interest. 
You lose nothing. The interest is quite considerable— 
six or eight per cent., even, so that as the foreign coun- 
tries have started in to do business in that way it has 
grown up to be a system, and you are not able to do 
much business with Latin-American countries unless you 
are willing to do it on that basis. 

The European countries that are catering to the Latin- 
Americans have been willing to study the conditions and 
the wants of the people down there and fill these wants 
even before being asked. In my experience I have found 
that the American manufacturer is quite loath to do any- 
thing of that kind. I have tried to negotiate at different 
times in the last fifteen years to get a manufacturer to 
modify his product to a certain extent. In South America, 
Africa and in Australia, I once picked up three hundred 
pairs of shoes just to show the styles that were going 
in there from England and France and elsewhere, and I 
got the retail price and all that sort of thing on these 
shoes, and sometimes the wholesale price, and brought 
them to the United States, and I discovered several 
houses on the other side who wanted these special styles 
of shoes. I found that it was impossible to get a manu- 
facturer in Massachusetts, or anywhere else at that time, 
to change his lasts and make that style of shoe. I have 
never heard of a cotton manufacturer catering to the Chi- 
nese, who want a given width of cotton, twenty-two or 
twenty-four or twenty-seven inches, just enough in the 
piece to make one or two suits of cotton clothes. The 
manufacturers here insist upon making as much as they 
can get in the width of a loom and never tatering to 
that sort of a thing, but you will find that the Germans 
and other countries have catered to the Chinese in that 
respect. Even the English, in central and middle Africa, 
where the natives weave on the looms, that are only six 
or seven inches wide—they make beautiful patterns, and 
they take them in the lengths, like ribbon, and sew them 
together—the English have made millions of yards of 
cloth, and they imitated six or eight seams, just to make it 
appear as though the cloth had been woven in the nar- 
row strips and sewn together—this was done to fool the 
natives, and they sell these goods in that country. 
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I have another illustration in mind which I will give 
you. Mr. Farquhar of York, Pennsylvania, some fifteen 
years ago, I believe, sent one of his men to the Argentine 


Republic to study the system of plows. They plowed 
with a one handle plow. Mr. Farquhar went to work and 
imitated exactly that plow. just the 
same pattern and put on a steel point. In about three 
years he sold $20,000 worth of plows in the 
Republic. 
for about $2.00, delivered. 
$2.50. They rapidly took the place of the old wooden 
plow that was sold all through the Argentine Republic, | 
once had the distinction of having a man who is trayel- 
ing in Spain, induce a large Spanish firm in Madrid, hand- 
ling machine tools, to drop the house they had been dealing 


He made the wood 


Argentine 
With his little contrivance he could make them 
I believe they were sold for 


with in England for many years, down through two or 
three generations, and come to one of our own machine 
tool manufacturers in the United States. We make the 
best machine tools. This man was a good salesman, he 
had the qualities and talents described by Mr. Kenyon 
on the floor here today, and he induced this old staid 
Spaniard to drop the English house. That went along for 
two or three years, when trade in the United States became 
very brisk, and the American firm could not manufacture 
machine tools fast enough for the home market, and it 
dropped this Spanish house absolutely. In my judgment, 
the manufacturer here ought to have dropped his home 
trade. The man in Madrid would never have dropped 
him. Whenever you get anything in that shape it is fast— 
That is too much the ten- 
I know of a manufacturer, 
I was going to say within the sound of my voice, but not 


it is something that will last. 
dency of our manufacturers. 


quite, who was dealing in the Argentine Republic, who 
was glad at certain times to get big orders for the manu- 
facture of bags for wheat by the million. There came 
a time when the business here was very brisk, so that he 
absolutely failed to answer the cablegram sent to him from 
that firm to have his goods shipped to them. Such things 
kill our foreign trade. 

Of course, the subject of the proper putting up of our 
goods is an old one, and we can fail in that just as easily 
as can be, and it is a pretty disgusting thing when a man 
in Buenos Aires, or Rio, or somewhere else, who has 
waited for the American manufacturer to ship these goods, 
finds they are in bad condition. Too much care cannot 
be exercised in the packing and shipping of goods to 
these foreign countries. In many cases they must be con- 
veyed long distances—they have to be transported a long 
distance up the mountains. I caution you to be particularly 
careful in regard to the manner in which you pack your 
goods, and the channels by which you transport them. If 
any of you gentlemen at any time wants specific informa- 
tion on these points, we will be very glad to give it to 
you. 

I will just say a few words to guide you in the matter of 
trade marks. You cannot register a trade mark in the 
Spanish-American countries, with the same safety that 
you can here. There is a little case which came under 
my observation quite some time ago, the case of the overall 
manufacturers, Sweet, Orr & Co. They had an agent down 
in Cuba, who registered their trade mark, and when he 
wanted to control the trade, he showed the firm that he 
owned that trade mark, and that they could not sell thei 
overalls in that country except by his permission, and that 
they could have their trade mark for $20,000 if they 
wished it. Another case is the California Fig Syrup Com- 
pany—their agent in Cuba played the same game. e 
registered the trade mark in his own name, and _ subse- 
quently asked payment for the trade mark. You must be 
very careful about the way in which you register your trade 
mark. (To be continued.) 
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ESSENTIAL OILS IN THE PHARMACOPOEIA 


By PAUL JEANCARD and CONRAD SATIE 


ne 











Sor short while ago we published a critical review 


relative to essential oils (1), as given in the eighth edition 
of the United States Pharmacopeeia, and concluded by ex 
pressing our doubts as to the utility of a Pharmacopeeia 
standing in authority during a period of ten years and 


more. It is probably still a long time off, but a Phar- 
macopeeia will eventually be considered but as a manual 
of handy reference and not as an official torne endowed 
with infallability for ten years. 

In our preceding article we stated that the Pharma- 
copceia of the United States possesses all the faults which 
are found in the Pharmacopeeias of other nations, and at 
that time we gave the causes for the same. In view of 
the new edition which is now in course of preparation, 
we desire to seek the means of remedying these faults, 
To this end we will sub- 
this article under the four following heads: 


common to all Pharmacopeeias. 
divide 
1. Official essential oils; 

2. Description of essential oils; 

3. Constants of essential oils; 

4. Determination of the constants of essential oils. 


We will conclude by proposing a rational grouping of 


essential oils for the Pharmacopeeia. 

In order to study these questions we have taken into 
account everything concerning essential oils and their 
constituents in every Pharmacopeia which has appeared 
from 1902 to 1909. These are the following: Swedish 
1902, Russian 1902, Italian 1903, American 1905, Austrian 
1906, Spanish 1906, Holland 1906, Belgium 1906, German 
(Supplement to Pharmacopeia No. 4, 1906), Danish 1907, 
Japanese 1907, Swiss 1908, French 1908, Swedish 1909. 


I, OFFICIAL ESSENTIAL OILS, 


The first question properly to be considered in the sub- 
ject of essential oils from the viewpoint of their descrip- 
tion in a Pharmacopeeia, is the following: Which of the 
essential oils, because of their medicinal properties, should 
be included in a Pharmacopceia? 

The commissions which have elaborated the Pharma- 
copeeias of the several countries of America and Europe 
have not considered this question explicitly, to say the 
least. To convince one’s self of this it but suffices to open 
the different Pharmacopoeias which have appeared since 
1902. From these can be compiled fifty-five essential oils 
which they describe, but not any one of them considers 
all of these fifty-five essential oils as official. This is 
shown by the following tabulation. 

It is to be understocd that this classification is hardly 
rigorous. Thus one Pharmacopeeia described rectified tur- 
another both the crude and rectified. Ceylon 
cinnamon is official for Germany, Spain, France, Holland 
and Japan; Chinese cinnamon (cassia) for Belgium, United 
States, Italy and Switzerland. In our accounting we have 
taken the two cinnamons as but a single essential oil and 


pentine, 


the same for both turpentines. 

'1P, Jeancard and C. Satie: Les Huiles Essential d’Apres la Phar- 
Macopceeia Americaine, Octobre, 1909, et AMERICAN PERFUMER, page 
208, Janvier, 1910. 








Pharmacopeia. Number Described. 


WS: MN nna aa fice Ree 10 
ORT car rbies da deewadonsdeedaveciaien 13 
PUN isi obecas desbeeawensereroncene 18 
PORE i cicsivaciactutews un teanenen 32 
PUTED y.iscckioumacne aces taeacgeeeenee 17 
DOOM iid sixedicnavunkecsnedddeeereeae 19 
BROMO ice cn aanudysoumadanarnerene 16 
MN Cici tahoe cut ettin de eee 18 
German (Supplement) ...............e00- 25 
RO is: Se sncsGiceus donne nace I2 
TONGUES oi 6a tence in dexrenuvateatn etna 20 
RENO ciiedveien cd ayiddebons aecdee een 2I 
BROOD 6 ceria dds chadedsdidGateelekeneen 19 
LD | Se eae Posen yap pene 8 


The Pharmacopeeias of Sweden and Denmark are the 
poorest in essential oils, while the eighth United States 
edition describes thirty-two of the total fifty-five. Some 
countries have, in the recent editions of their Pharmaco- 
peeias, shown a tendency to diminish the number of official 
essential oils, as is shown by the following table: 
Pharmacopeeias. Additions. 

None. 


Suppressions. 
Bergamot, cajeput, Chi- 
nese cinnamon, mace, mar- 


Danish, 1907. 


jolaine, mustard, crude 
turpentine, juniper. 
Japan, 1907. Bergamot, mace, None. 


sandwort, santal, 
thyme. 

French, 1908. Mustard, santal. Absinth, camomile, cara- 
way, lemon, cumin, fennel, 

bitter orange, rue, sassa- 

fras, sage, worm-seed 

tansy. 
None. 


Sweden, 1900. Fennel, mace. 


The question might well be asked as to which of the 
essential oils are taken into consideration by all the Phar- 
macopeeias. Answering this, it can be stated that there is 
but one, which is turpentine, and this condition only ob- 
tains by confounding, as we did above, crude turpentine 
with rectified turpentine. 

The following list indicates the essential oils described 
by at least one-half of the Pharmacopceias considered: 


UU o's Siete eee ees in 13 Pharmacopeeias. 
oe a Oe Pre” Pree ~ #9 - 
PIII ois ¢i- vee ened can ae . 
SIRO is Seawev Moaceaweeaen 12 
RIO <c66a no ax carte aie tn 7 
FU ai vise cereicbeews ees II 5 
WON Saateseuscenedasles die ” 
FE ah ectadtdesiigeede 7 ae % 
CNR ak ha eS oevewedne ae ' 
GOs aacaceeiees + 5 
BOS «on Citdeaeakean ceeded “4 9 ia 
ROM a ie cisecaacsien i : 
WUOUGEE zie Poviteue ra eince alii ¥ 
Thyme : “ 
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Lavender, neroli and rose have attained a pharmaceutical 
popularity which is surprising in consideration of the fact 
that thyme, a strong antiseptic, is recommended by only 
one-half of the Pharmacopeeias. Cajeput is official for ten 
countries, while eucalyptus, which represents analogous 
therapeutic properties, is recognized only by Spain, France 
and the United States. 

Belgium, the United States, France and Sweden have a 
marked tendency to recommend the employment of the 
principal constituents. Among these, it is noted that but 
eucalyptol, thymol and menthol are unanimously considered 
by all countries as official. Methyl salicylate, on the con- 
trary, does not obtain a popularity in proportion with its 
therapeutic value 

After what has just preceded, conclusion can be made 
that the most vague ideas exist as to the pharmaceutical 
utility of essential oils and their principal constituents. We 
think that it would be only proper to fix the number of 
oils, the organic and physiological properties of which 
permit of their employment in pharmacy. We propose the 
following list: 


Bitter almond Cypress Pinus silvestris 
Anise Eucalyptus Orange 

Star anise Fennel Pennyroyal 
Spike Juniper Rosemary 
Bergamot Clove Rose 

Bois de Rose Hyssop Rue 

Cajeput Peppermint Savin 
Ceylon cinnamon Spearmint Santal 
Chinese cinnamon Mustard Wild thyme 
Cedar Myrtle Turpentine 
Lemon Neroli Thyme 
Copaiba Petit-grain Wintergreen 


and among the constituents: 


Linalyl acetate Eucalyptol (cineol) Safrol 

Cinnamic aldehyde Eugenol Methy] salicylate 
Anethol Geraniol Amy! salicylate 
Borneol Linalol Benzyl salicylate 
Camphor Menthol Santalol 

Carvol Methylnonylketone Terpene 

Citral Pulegone lerpineol 
Benzoic aldehyde _—_Citronnellal Thuyone 

Apiol Citronellol Thymol 


II. DESCRIPTION OF ESSENTIAL OILS, 

\ perusal of the different Pharmacopceias shows that the 
descriptions of essential oils and of the principal materials 
for their manufacture are totally lacking in homogeneity, 
that fundamental quality of all scientific data. 

The first description of the principal materials of vege- 
table origin used in medicine formed part of the ancient 
“Materia Medica”; the “Pharmacographia” of Fluckiger 
& Hanbury sets forth the principals of modern pharma- 
cognosy which Professor Em. Perrot of Paris defines 
thus: “The scientific study of the primary materials, of 
vegetable or animal origin, used in therapeutics.” (*). 

There was a time when the geographical origin, more or 
less well established, determined the value of a product: 
Ceylon cinnamon, Chinese cinnamon (cassia), benzoin from 
Siam, benzoin from Sumatra, etc, Pharmacognosy became 
more precise with Guibort, who made complete descriptions 
of the external characteristics of the different drugs; with 
Planchon, who completed these descriptions by the ad- 


1Perrot: Bulletin des Sciences Pharmacologiques; 1909, page 125. 





ditions of the histological characteristics. During the last 
twenty years the science of pharmacodynamics has been 
combined with the above. This is “that branch of experi. 
mental physiology which investigates and demoustrates 
the physiological action of materials of vegetable and anj- 
mal origin.” To be accurate, we are compelled to add 
that certain savants, in particular Professor Perrot, con- 
siders pharmacodynamics as the indispensable complement 
of pharmacognosy, while others maintain, with Professor 
Tschirch of Berne that they are two independent sciences, 

Adopting pharmacognosy in the sense proposed by Per 
rot, the identification of a vegetable drug depends upon: 

1. The exterior characteristics. 

2. Botanical information, morphology, physiology, geog- 
raphy, etc. 

3. Chemical composition. 

4. Experimental determinations by pharmacognosy. 

In any Pharmacopeeia can be found descriptions answer- 
ing to these requirements. These same descriptions are 
always incomplete and often contain erroneous statements, 
While dealing with this subject’ we permit ourselves to 
cite the following lines, which are extracted from the 
“General Notice on Preparatory Work” by the third sec- 
tion of the International Congress for the Suppression of 
Frauds. 

Most drugs and chemical products are defined by the 
official Pharmacopeeias, but their statements are so diverg- 
ent and these differences so numerous that they constitute 
the best argument in favor of an international conferencé, 

In almost all of the Pharmacopeeias there is to be found 
for each essential oil the Latin name, method of preserva- 
tion, and description of its aspect (color, fluidity, odor), 
and various physico-chemical constants. These four points 
we will consider separately: 

Latin Names of the Essential Oils: The Pharmacopeeias 
seem to consider as an incontestable utility the giving of 
Latin names to the essential oils and their principal con- 
stituents. This use of Latin, now somewhat comical, was 
formerly considered a mark of great erudition, which is, 
however, not the modernized notion. 

The first edition of the French Codex, published in 1818, 
was entirely in Latin. It was translated into French in 
1821, but this translation, while authentic, was never con- 
sidered official. Since its second edition; that is, since 
1837, the French Pharmacopceia has been written in the 
French language and the Latin has been preserved but 
for the sub-titles of the various products described. It is 
well to remark that in the French Pharmacopceia the prod- 
ucts are ciassified by the alphabetic order of their French 
names, while in the Eighth United States Pharmacopeia 
the Latin names establish the alphabetic order. 

The Latin names in different Pharmacopceias are not 
the same, and this divergence does not constitute an ele- 
gance: Aldehydum benzoicum, benzaldehydum, | salicylas 
methylicus, methylicum salicylicum, methylis salicylas. 

Essentia bergamoti, oleum bergamottae, oleum rosae, 
oleum rosarum. 

It would be desirable to see this practice stopped, en 
tirely ridiculous, of giving Latin appellatiohs (as it must 
be admitted that only gibberish follows from its employ- 
ment). Indeed, no serious person would consent to its 
use in practice. We hope that the United States will 
establish a good example in the coming edition of its 
Pharmacopeeia. 
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Co of Essential Oils: Most Pharmacopeeia revisers be- 
lieve themselves obliged to describe the color and odor of 
essential oils. These descriptions of color are insufficient 
or false because of the simple fact that the colors of many 
essential oils change very rapidly with time by reason of 
more or less exposure to the air and light. Daily observa- 
tions show that this color is variable for oils obtained 
normally. These descriptions of color, which do not help 
in the determination of an oil, can therefore be well 
suppr¢ ssed. 

Odor of Essential Oils: The odors of essential oils are 
impossible of description, for we lack absolutely the terms 
whereby comparison can be fixed. We may add that not 
in a language do there exist the proper words for 
such description, for we cannot consider as definite such 
expressions as aromatic odor, agreeable odor, sweet, etc. 
It would, therefore, be best completely to suppress these 
useless expressions. This was done in part in the French 
Pharmacopeeia of 1909, which mentions certainly the aro- 
matic odor of eucalyptus, the strong odor of lavender, 
etc., but in the main makes no mention of odors. It suf- 
fices, to our notion, to mention that the body is odorous 
without seeking to characterize the same. 

eservation of Essential Oils: For each essential oil 
the Eighth United States Pharmacopeeia states that, it is to 
be kept in colored bottles, well stoppered, kept in a cool 
pl 
caution is useless, and should be suppressed. The French 


ice, not exposed to light. The repetition of this pre- 


Pharmiacopeeia states these precautions cence and tor ail m 
the generalities on essential oils. 

Complete Description of Essentia! Oils: No essential 
oil can be defined by color, odor or its Latin name. The 
designation of the plant, the part treated, method of 
preparation and lastly the physico-chemical constants con 
stitute the true characteristics. 

We think that these divers points should always be pre 
sented in the same order, so as to allow of handiest refer- 
ence by the reader. We have attempted to realize this in 
our “Abrégé de la Chimie des Parfums,” published in 
1894, which is one year before the Eighth United States 
Pharmacopoeia became official In this little book we 
grouped on a single page all indispensable information 
for the recognition of an essential oil. The reproduction 
of a page relative to rosemary will be valuable by way 
of example: (general information on page 125 at the head 
of the chapter “Essences” indicates that the constants are 
determined at 15 degs. Cent., and the optical rotation at 
15 degs. for the D ray through a thickness of 100 milli 


meters ) 


Essence Romarin—Oil of Rosemary—Rosmarinol. 
Che official rosemary, “Rosmarinus officinalis” L. (La 
biees), produced in the south of France, Algeria, Spain, 


Italy and Greece. Blooms from March to May. Distilla 


_— 


of the plant gives 1% of essence. 

CONSTITUENTS. 
Borneol Camphor 
Cineol 


Pinene 


Camphene 


CONSTANTS, 


UNCLEE MOQUIED. 5 ire esc vines cau eeees sats reo od 0.900 to 0.915 
DICE WOURIMOD coos csawiia tanec ctwaKwes + sotc + 10 
MDDATENE WISCOGIEY oid ois a. 6s ids os000s eveseer 55 to 65 
SR aS oe ee Pee 60 to 70 
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Solubility: Alcohol at 90°................0. 0.5 

t 2 PUREE. aexalceuwedcaew ee 0.5to I 

a 5 “* 80° 2to 10 
PRES <wenteen cages diwnnsacaaeaweress 0.56 to 1.68 
Index: of sngonileation: . .cccccccecccsseaci 3.5 to 14 
" after acetylation.... 35 to 40 


When this uniform mode of description is compared 
with what is stated on page 322 of the United States 
Pharmacopeeia on the subject of rosemary, it is easy to 
judge which permits of more facile consultation by the 
reader, 

111. “CONSTANTS OF AN ESSENTIAL OI! 

The physico-chemical constants being those characteris- 
tics which permit of specifying an essential oil, it is neces 
sary before discussing their determination to establish a 
clear idea of what they are. 

Essential oils are more or less complex mixtures of 
A certain es- 
sence is a mixture of terpenes, free and combined alcohols, 


bodies having differing chemical functions. 


etc.. the principal constituent of another is a ketone, etc. 

Definitely constituted bodies have fixed physico-chemical 
constants, but this is not the case for the mixtures fur- 
nished by nature. The constants of essential oils will vary 
with physical conditions, climate, exposure, nature of the 
soil, methods of culture, etc. 

We know little concerning the influence of the nature of 
the soil on the composition of essential oils. This influence 
is in part masked by another, more important: that of at- 
mospheric variations. Since 1903 we have published sev- 
eral works on this subject, in particular on neroli, petit- 
grain, the geranium of Cannes, etc.’ We come now to the 
formulation of the following law: For a lowering of 
temperature at night there is always a diminution of the 
ether content; for the oils of neroli and petit-grain this 
diminution is compensated by a relative augmentation of 
the proportion of alcohols. 

In the same order of ideas M. Birkenstock published in 
1906 some observations on the influences of the time of dis- 
French 
rue contains chiefly methyl-nonyl-ketone, that of Algeria 
methyl-heptyl-ketone. Distillation of Algerian Rue in 
autumn furnishes an oil analogous to that of France. For 


tillation on the composition of various oils. 


rosemary the left-pinene was abundant in the essential oils 
of the spring season, right-pinene in those of autumn. 

In 1904 we made an investigation with the view of find- 
ing the cause of the differences presented by neroli and 
petit-grain. To this end we distilled the flowers and the 
leaves of the orange tree in May and June, and in De- 
cember and January. Our conclusions can be stated as 
follows: 

From January to June the specific gravity, viscosity and 
index of saponification increase; the optical rotation be- 
comes more and more laevogyrate; the solubility in and 
To this increase 
in viscosity there is a corresponding increase in the 


amount of free alcohols present diminish. 


paraffine content. 

From June to January the variations follow in the in- 
verse order, the specific gravity, viscosity and index of 
saponification diminish, the optical rotation tends toward 


'P. Jeancard and C. Satie: Revue Generale de Chimie, Pure and 
Applique, 1903, page 525. 

Des Memes, Bulletin de la Société Chimique de Paris, t901, page 
519, 1903 pages 992 et 1088, 1904 page 43. 

Birkenstock, Moniteur Scientific du Dr. 


352. 





Quesricville, 1906, page 


(Continued on page 152.) 
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Mr. Joseph Calisher, of Oakley & Co., and Calisher & 
Co., New York, was married on Tuesday, Aug. 9, to Miss 
Hattie 
1143 Lexington avenue, 


home of the bride’s 
New York. The 


performed by Rev. Dr. Silverman, of Temple Emanuel, and 


Lightstone, at the parents, 


ceremony was 


the couple have gone to Atlantic City on their honeymoon. 


In the advertisement of Fritsche Brothers, New York, in 
this issue, a two-page insert, attention is directed to Lin- 
“Schimmel & Co.” 
and is said to reproduce faithfully the odor of flowering 
linden Novelties of this kind 
attention of all perfumers, for only by investigating new 


den Blossom This oil is a new product 


trees should receive the 


products can 


any manufacturer keep abreast of the times. 


Mr. Henry C. Dusenbury, 


Jr., perfumer for Richard 


Hudnut, New York, was 
quietly married to Miss 
Wanda Garecki, of Cedar 


Grove, N. J., on June 29, at 
Part of 
their honeymoon was spent 
on an 
Mr. Dusenbury and his wife 
He is 


the bride’s home. 


automobile trip, as 
are ardent motorists. 
also of a rather retiring dis- 
position, which accounts, in 





some degree, for the fact 
that this notice is some- 
H. C. DUSENBURE, JR. what belated. Mr. Dusen- 


bury’s many friends in the trade will be glad to learn the 


good news, even at this date, and to extend to him their 


congratulations, in which we join. 
Mr. Joseph Mathias, of James B. Horner, New York, has 
gone t Mr. Mathias is 


a veteran fisherman and usually manages to get some pretty 


Canada to spend his vacation. 


good sport with his line and reel. 


Hymes Brothers Co., 235 Pearl street, New York.— 
Wholesale Price List, August, 1910—This is one of the 
neatest and most conveniently arranged lists we have 
received in a long time. It is of convenient size and 


shape, well printed and having a cover that is a pretty 
Special 


piece of typographical design and color printing. 


attention is invited to essential oils, artificial fruit flavors, 
vanilla beans, French olive oil (Le Heron brand), Italian 


olive oil, certified colors, sundries including Dominican 


importation), compound flavors for 


Several pages are devoted to the 


lime juice (own 
liqueurs and cordials. 
specialties of Dr. Albert Verley, Paris, France, manufac- 
turer of organic products for the manufacture of per- 
fumery. Hymes Brothers Co. are agents for Dr. 


Verley’s well-known products in the United States. 


sole 


The Metal Package Co., 32 Main street, Brook- 
lyn, N. Y., manufacturers of lithographed tin boxes, have 
installed another Hoe tin-printing press, said to be the 
best ever built for this purpose. This new press, together 
installed, will enable the 
company to increase its output about fifty per cent. Much 
of the rapid progress made by the concern is due to the 


with other machinery recently 


efforts of Mr. Alfred E. Bruns, secretary and general man- 
ager. He is a young man of experience in the manufacture 
and sale of lithographed boxes, and has natural gifts that 
fit him for executive work. Normally quiet and somewhat 
and 

with 


newly thrown into contact, and his steadfast qualities ce- 


reserved, his enthusiasm good fellowship pave the 


way for cordial relations those with whom he is 


ment the ties of old acquaintance. 


Mr. Rudolph A. Meyer, 
perfume chemist for Wm. R. 
Warner & Co., Philadelphia, 
New York recently 
while on his vacation with 
Mrs. Meyer and their child. 
Mr. and 
educated in Switzerland and 













was in 


Meyer was born 


acquired his early training 


in the perfumery line with 


a large Grasse firm, where 


he spent several years. He 


has traveled widely and has 
several 


acquired fluency in 


languages. 


RUDOLPH A. MEYER. 


Mr. Meyer is everywhere 
recognized as a leading authority on perfumes and raw 
materials. 

Quality is his forte, not only in regard to his products, 
He is an 
indefatigable worker who loves his profession, and his 


but very particularly concerning raw materials, 


attention is pertty well engaged with the various perfumes 
and toilet preparations of the Mellier, Alfred Wright and 
Crescent lines, all-of which are manufactured by Wm. R. 
Warner & Co. 


The partnership heretofore existing under the name of 
Benton, Hall & Co., of Cleveland, Ohio, and composed of 
Lucien B. Hall, Albert H. Van Gorder, Paul Lemperly, 
Leslie I. Metcalf and William T. Hankey, has been dis- 
solved by mutual consent following the death of Mr. Ben- 
ton. The business of the company has been incorporated 
under the laws of Ohio and will be carried on under the 
corporate name of the Hall, Van Gorder Co., to which 
corporation all the assets of the late firm of Benton, Hall 
& Co., 
all existing liabilities of the old firm. 


have been transferred. The corporation assumes 
There will be no 
change in the active management of the new company, as 
all departments will continue under the care and control 
of the of the late firm many 


years have conducted its affairs. 


several members who for 
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Ri-iard F. Fisher, of Fritzsche Brothers, New York, 
has ccturned with his family from the Catskill Moun- 
tains. where his vacation was spent. 





| Procter & Gamble Company, of Cincinnati, must 


pay a penalty of $250 to Leroy F. Hovey, a stockholder, 
who has one share, because it neglected to keep a copy 
of its stock book in New York which could be ex- 
hibited on the demand of a stockholder. This ruling 
was made by the Appellate Division of the Supreme 
Court on July 9, but the Court decided adversely to 


the plaintiff's other suit to recover the penalty against 
George H. Eisewald, the company’s general sales agent 
for New York. 

llevey sued under the statute which requires that a 
foreign corporation keep its stock book either at its 
transfer office or its regular business office, and pro- 
vides a penalty of $250 recoverable by the stockholder 
for each failure to comply with the demand of a stock- 
holder to see the book. 

Mr. F. E. Toennies, of Heine & Co., New York, 
writes us from Leipzig, that he is enjoying his trip 
to Europe and has absorbed 
many new ideas that he will 
place before American 
manufacturers on his return 
about Oct. 1. Mr. Toennies 
is a man of artistic tempera- 
ment, and therefore well 
fitted by natural taste for 
his life work. His sincere 
traits and amiable manner 
compel one to prize his 
friendship, and for these 
reasons if no other he is 
persona grata with the trade 





from coast to coast. 


F. E. TOENNIES. 


The stockholders of the DeJourno Soap Company, 
which has its plant in East Allentown, Pa., held a 
meeting in the law offices of Thomas F. Diefenderfer 
on July 25, and elected these directors: George H. 
Hardner, Thomas E. Ritter, Arnon P. Miller, Thomas 
H Kinney. Ernest DeJourno, Victor DeJourno, 
Thomas J. Koch and Thomas F. Diefenderfer. 

Mr. Ralston Hirst, manager cf the Camden Soap 
Company, Plainfield, N. J., sustained a lacerated scalp 
in an explosion that occurred in the plant on July 14. 
The building was slightly damaged 

Ungerer & Co., New York, are now headquarters 
for imported gelatine. They handle the Silver Label 
Brand. 


Nathaniel S. Smith, referee in bankruptcy of No. 68 
William street, has made an order in the bankruptcy 
cast of the de F. 
manufacturers, of No. 537 West 43d street, for the 
sale of the entire assets and business to Merwin S. C. 
Bloch, and the sale has been consummated by the de- 
livery of a trustee’s bill of sale to Mr. Bloch, who it 
is stated, is now in possession. 


Reichhard Soap Company, soap 
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Mr. Charles Beebe, manager of the Union Talc Com- 
pany, New York, advises us that his son, C. William 
Beebe, who is Curator of Birds in the N. Y. Zoological 
Gardens, is now in Borneo. Mr. Beebe is on a world 
tour studying the habits of pheasants in their natural 
environments. He left New York on Dec. 29, 1909, 
and will return in the spring of 1911. Mr. Beebe is 
recognized the world over as an authority on birds, 
and his several books on his investigations in British 
Guiana and other South American countries are 
standards. 

Frank M. Noonan, of T. 
makers of perfumes and toilet preparations, has en- 


Noonan & Co., Boston, 


tirely recovered from his recent operation for appen- 
dicitis. 

We have the pleasure of reproducing herewith a 
photograph of John C. Umney, F. C. S., editor of 
The Perfumery and Essential Oil Record, and com- 





JOHN C. UMNEY, F. C. S. 


mercial and technical director of Wright, Layman & 
Umney, Ltd., London, manufacturers of perfumes, 
soaps, toilet preparations, pharmaceutical specialties, 
etc. For nearly 20 years Mr. Umney has specialized in 
the study of essential oils, more especially as connected 
with pharmacy, and is therefore particularly well quali- 
field for his editorial labors. 

The P. G. Haas Soap Company has sold its ma- 
chinery, trade marks and good will to the Procter & 
Gamble Co., of Cincinnati. 

The Riker and Hegeman Company is the name of a 
new corporation representing the merged interests of 
the drug concerns of Hegeman & Co. and the William 
B. Riker & Son Company, which will control retail 
stores heretofore operated in competition in New York. 
It is intended also to establish a string of stores in 
Philadelphia and Baltimore and to increase the number 
of the Riker stores in Boston. The authorized capital 
of the new concern will be $15,000,000. 

There are many places in New York where a Hege- 
man store and a Riker store have been placed near 
each other. The intention is to close up the smaller 
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of the two in such a situation. In some cases where 
leases of some length are running it will be necessary 
to sublet. 

John H. Flagler, president of the Hegeman concern, 
is to be president of the new corporation, and Alfred 
H. Cosden, now president of the Riker company, will 
be first vice-president; George Ramsay, vice-president of 
the Hegeman company, will be second vice-president; Fred 
erick H. Pouch, treasurer of Hegeman & Co., treasurer 
ind Edward D. Catho treasurer of the Riker company, 
secretary. 

The authorized capital will be divided into $5.000,000 
preferred and $10,000,000 common stock The Riker 
concern’s present capital is $2,500,000, and that of the 
Hegeman company $6,000,000 

Although it is said that there will be no material 


change in policy, it is known that the somewhat active 





cal of advertising and rate cutting which has 
been going on will not be useful in the future Chi 
Riker company Ss twenty-five retail drug stores in 


Greater New York, besides several in Boston and other 
cities of New Ens 
ated by the Heger 





l Chere are twenty stores opet 





an company, including two in 
Brooklyn, one in Jersey City and one in Yonkers 


¢\ weekly review published a report recently alleging that 
a consolidation of the Larkin Co., Buffalo, with W. & H 
Walker, Pittsburg, had been effected. Mr. Chas. H. Lar 
kin, vice-president of the Larkin Co., wrote us 1 the 
Ist inst., as follows 
Replying t our letter of July 30 in regard to the 
eport that Larkin Co. and W. & H. Walker are 


solidate, will say that there is absolutely nothing to this.” 


Mr. Charles Zeller has entered the employ of Rockhill 
& Vietor, 114 John street, New York, as salesman for their 


hetics, and other per 





complete line rt essential oils, 


fumery and soap materials. Mr. Zeller is an experi 


perfumer and his visits should be welcome to all perfum 


and soap manufacturers 


In ; recent letter the \rabol Mfg >... roo ~=Will 
\dhesives of ever aescrip 
tion and for all possible purposes and conditions are out 
specialty For pasting labels on glass we make crystol and 
a variety of other pastes and gums. Our special prepara 
tion for labeling on tin is called tinnol and meets all r 


quirements.” 





Descollonges, Fréres, Lyon, France, send us the follow 
ing announcement We have the honor to inform you 
M. Augé will no longer be connected with the firm 
Descollonges, Fréres & Auge Che firm will be continued 


under the new style, Descollonges, Fréres, and will consist 


of Messrs. Etienne and Louis Descollonges 


Mr. A. G. Spilker, Pacific coast representative of Ungerer 
& Co., Ne York, was married recently to Miss Netti¢ 
Geiger, of St. Louis, Mo 
isen, returned on July 5 on the Berlin 
’ pleasure trip to Italy. His time was 

Florence and Venice, those treasure 


Mr. Paul Zi 
from a three-mor 
spent largely in Ro 


houses of classic art 
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Mr. Max Zinkeisen and family are enjoying their vacation 
on Squirrel Island, Casco Bay, Maine. 

Mr. Lawrence J. Maxwell has been appointed perfume 
chemist for Gimbel Bros., New York, whose large new 
department store near Herald Square is now one of the 
city’s sights. Mr. Maxwell is a licensed pharmacist and 
therefore skilled in the manufacture of pharmaceutical prep- 
arations as well as perfumes, etc. For the past 8 years 
he managed the perfume laboratory of the Siegel-Cooper 
Co., New York, and thereby acquired familiarity with de- 


partment store methods and needs 


Messrs. Elson & Brewer, New York, announce that they 


have appointed Messrs. M. L. Barrett & Co., Chicago, as 
their Western agents. There will be carried a stock of Tom- 
barel Fréres goods and also of the remainder cf the com- 
plete line of perfumers’ and soap makers’ raw materials 


supplied by Elson & Brewer 





OBITUARY. 
Mr. Aaron W. C. Williams, seventy-seven years old, 


one of Connecticut's leading manufacturers, died at his 


home, in Hartford, on Aug. 5 In the early sixties 
he established the Williams Soap Manufacturing Com- 
pany, in Bridgeport. Later he traveled in Europe for 
various manufacturing enterprises. He was one of the 


founders of the Capewell Horsenail Company, of which 


he wus treasurer and general manager at the time of 


\fter a period of ill health, covering the last three 
vears, Adolph Leberman, prominent soap manufac- 
turer, of Philadelphia, died on July 14 in his Atlantic 
City home, where he had gone in the hope ef regaining 
vealth. Mr. Leberman, although well advanced in 
years, was actively engaged in business up until 1907, 
when he was attacked by paralysis Complications 
rising from this attack, coupled with his advanced 
vears, brought about his death 

Mr. Leberman was born in Metzbach, Bavaria, Jan. 
5, 1839. He went to Philadelphia at the age of 28 
years, and together with his father and brother en- 
gaged in the manufacture of toilet soap Retiring 
from that firm in 1880, he organized the Enterprise 
Soap Works, at 2229-31-33 North Twelfth street. taking 
his son, Joseph W. Leberman, as partner in 1&0. He 
continued in this firm until 1907, when ill health com- 


f the 


pelled him to retire, leaving the management « 


business to his son 


He was a very charitable man, philanthropic in all 
of his undertakings, and affiliated himself with all the 
Jewish charitable organizations He is survived by 
his widow, Mrs. Hannah Leberman, and one son, 


Joseph 


Mr. Hubert Schlienger, senior member of the well- 
known firm of Bertrand Fréres, Grasse, France, died 
suddenly on Aug. 6 while on his vacation in Switzer- 
land He was an Alsatian, and about I5 years ago 
went to Grasse and became interested in the firm. He 
leaves a widow and one son—Emile, who is a partner 
in the business. 

Mr. Schlienger was about 55 years of age, and very 
highly regarded by all that knew him. 
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BOOKLETS AND CIRCULARS RECEIVED. 
Ture ARTHUR CHEMICAL Co., New Haven, Conn.—Large 
mali card illustrating eight different toilet powder 


packages, 


DriVENDAHL & KuntzeL, Werder a Havel, bei Berlin, 


Germany.—An eighty-eight page booklet, cloth bound, 
of formulas for the use of D & K synthetics in per- 
ful soaps, etc. It is accompanied by a table of 
solubilities and wholesale price list of essential oils and 
synthetics. 


tific and Industrial Bulletin of Roure-Bertrand 
Grasse, France.—Series 3, No. 1, April, 1910.—This 

\ ble and interesting bulletin is unusually replete 
\ information that will benefit everyone that reads 


it through conscientiously, as it deserves to be read. 


1 general question Customs Tariff, as applied to 
perfumery, is well handled by M. Tean Louyriac from 
p s 3 to 33. Pages 34 to 42 and 85 to 147 will be 
of pecial interest to students of chemistry. 


vel careful and thorough study of oils, neroli, 
wood, geranium, lavender, orris root, orange, 


] 


le n, bergamot, rose, sandalwood and ylang ylang are 


des ing of special consideratiow 


Two very beautiful full-page illustrations in natural 


colors, of towering mimosa trees make the Bulletin 
yme to all that prize good printing 
NEW INCORPORATIONS. 
TI \. & B. Manufacturing Company, Norfolk, Va. 


been incorporated to manufacture soap, metal 
poli h, er The capital stock 1s $1,000 to $15,000, and 
the officers of the concern are L. L. Blair, president; 
W. C. Davis, vice-president, and J. S. Hammack, secretary 


asurer 


The J. G. Japp Toilet Requisite Company, Cincinnati, 
QO.; manufacturing toilet preparations; capital, $5,000; 
by John G. Japp, R. S. Japp, F. S. Japp, E. B. Japp and 
David O. Schorr. 


F 


rebitz Process Company of America, Aurora, III 
manufacturing soap; capital, $100,000 [Incerporators: 
Peter Krebitz, F. H. Jobbins, Edw. P. Jobbins 


Brown Soap Company, Dayton, O., capital, 
$25,000; incorporators, Edgar W. Ellis, Harry D. Wol- 
fensperger, Geo. W. Bish, John Van Denman and W. C 
Smith. This company has been formed to take over the 
business of another concern of the same name that 


now has a plant in operation in Columbus. 








PURE FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
tained in FEperRAL anp State official reports, newspaper 
items, etc., relating to perfumes, flavoring extracts, etc. 




















STATE. 

Marine.—Pamphlet describing the exercises at the 
25th anniversary of the establishment of the Maine 
Agricultural Experiment Station, held at the University 
of Maine, March 9, 1910. 

MaryLanp.—Food and Drugs Law enacted by the 
General Assembly, January session, 1910. The first nine 
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of the rules to govern the practical operation of the 
law were promulgated on July 21 by the State board 
of health, which body has charge of the work of en- 
forcing the law through Dr. Charles Caspari, Jr., as 
pure food and drug commissioner. The new rules are 
in part as follows: 

Hereafter ‘all ‘flavoring extracts intended for use in 
the preparation ‘of foods must be truthfully labeled as 
to composition; if not made direct from an aromatic 
plant or parts of the plant, but in imitation of some 
natural flavor, they must be designated as imitation 
flavors on the label. 

The sale of disinfectants or substances for which 
disinfectant properties may be claimed, will be con- 
trolled by compelling manufacturers or dealers to pub 
lish a statement on the label indicating the relative 
germicidal value of the preparation as compared with 
the acticn of pure carbolic acid on certain bacilli or 
germs 

The use of all colors, harmless or otherwise, for the 
purpose of concealing deteriorated or inferior goods or 
drugs is strictly prohibited. If foods or drugs are arti- 
ficially colored the fact must be declared on the label: 
the colors permitted to be used are harmless vegetable 
colors or cochineal and certain specified nonpoisonous 
coal tar dyes 

The law provides that no dealer shall be prosecuted 
when he can establish a guarantee, signed by the 
er, Jobber, manufacturer or other parties re 
siding in this State from whom any article or articles, 
which may or can come within the provisions of this 
ict has or have been purchased, to the effect that the 
same is not adulterated or misbranded within the 
meaning of the act designating it. Any guaranty, un 
der such provisions of the act, to afford protection 
must contain the name and address of the party or 
parties makig the sale of such article to such dealer. 

Kansas.— Bulletin of the State Board of Health, May 
1910, Vol. VI., No. 5 

No. 2057. Label, “Extract of Lemon.” Manufacturer, 
McPike Drug Company, Kansas City, Mo. Oil of 
lemon, 1.1 per cent. Inspector’s remarks: “Taken from 
shelf bottle.” Illegal. 

Lab. No. 4282, Insp. No. 2669 
Willard & Co., Manhattan. Found to contain 8.25 ce. of 


“Ess. of Peppermint.” 


oil in 100 ce. of essence. Below standard 

Lab. No, 4284, Insp. No. 2671. “Chamberlain’s Ess. 
of Peppermint.” Manufactured by the Chamberlain 
Medicine Company, Des Moines, Iowa. Retailer, James 
Bereridge, Keats. Found to contain 3.18 ce. of oil in 
100 cc. of essence and 25.89 per cent. added water. 
The preparation was declared by the manufacturer to 
contain 62 per cent. alcohol. Adulterated 

Lab. No. 4288, Insp. No. 9227. “Dr. Koch’s Ess. of 
Peppermint.” Manufactured by Dr. Koch Vegetable 


f 


Tea Company, Winona, Minn 


nett, Pressonville. W. W. Graham, of Paola, runs a 


Retailer, Joseph Bar- 


wagon through the country for the sale of Koch’s 
preparations. Alcohol was declared 45 per cent. Found 
to contain 0.75 cc. of oil in 106 cc. of the preparation 


and 49.5 per cent. added water; capsicum was present. 
Adulterated 

Lab. No. 4301, Insp. No. 2686. “Tr. of Cinnamon.” 
U. P. Pharmacy, Topeka. Contained no extractive of 
glycerine. Artificially colored. Contained 87 per cent. 
alcohol. Adulterated. 
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Lab. No. 4303. Insp. No. 2688. “Ess. of Pepper- 
mint.” Campbell Drug Company, Topeka. Found to 
contain 1.6 cc. of oil in 100 cc. of essence, and 35 per 
cent. added water. Adulterated. 

Lab. No. 4338, Insp. No. 8573. “Dr. Ball’s Ess. of 
Manufactured by Dr. S. E. Ball, Maple 


Peppermint.” ‘ 
ton. A preparation put up for wagon trade. Declared 


to contain 50 per cent. alcohol. Found to contain 3.2 


ce. of oil in 100 cc. of the preparation, and 46.5 per cent 
added water. \rtificially colored, dark bluish green. 
Adulterated 

Lab. No. 4404, Insp. No. 2607. 
\dolf Lange, Leavenworth. Declared 


“Lange’s Ext. of 


Jamaica Gin 





to contain about 75 per cent. of alcohol. Found to be a 
brown liquid containing some brown-colored sediment. 
It is stated by the manufacturer that “This essence 
Found to 


alec vhol. 


must always be taken in a little water.” 
contain capsicum and 65.5 per cent. 
Adulterated. 

Lab. No. 4420, Insp. No. 5020. “Luxor.” Made by 
H. S. Peterson Company, Chicago. Eczema remedy, 


1e manufacturer for all forms of 


recommended by tl 
eczema. Sample was put up in a two-ounce package 
and retailed for fifty cents. Found to contain oxide of 
zine and boric acid 

Lab. No. 4429, Insp. No. 5009. “Flowers of Oxzoin.” 
Prepared by E. Vergil Neal, Syracuse, N. Y., Paris, 
France, and London, England. Guaranteed by the To- 
Kalon Manufacturing Company, Syracuse, N. Y. Sample 
was a two-ounce bottle about one-fourth nlled with a 
pink solid, above which was a clear liquid. The solid 
was found to be zinc oxide, the liquid a weak solution 
of glycerine and water, containing in solution also a 
very small amount of zinc sulphate. Sample contained 
17 gms. of zinc oxide to each two ounces of mixture. 
This preparation was declared by the manutacturer to 
be unsurpassed for restoring a youthful appearance and 
a velvet-like softness to the skin. “A sovereign remedy 
for the treatment of eczema, rash, irritation, pimples, 
blackheads, salt rheum and other skin diseases. In 
case of severe skin diseases, the contents of bottle are 
recommended to be mixed with 1 dram tr. of benzoin, 
2 oz. rose water, and 1 dram resorcinal. For general 
use, mix with 1 dram tr. of benzoin and 2 oz. rose 
water.” 

Lab. No. 4430, Insp. No. 3010. “Sartoin.” Prepared 
by the Globe Pharmaceutical Company, Chicago. Sar- 
toin has been examined by the American Medical As- 
sociation and reported to be Epsom salt, perfumed, and 
colored with pink dye. Sartoin is recommended by the 
manufacturer to be used in the preparation of a face 
lotion. 

Lab. No. 4435, Insp. No. 5015. “Quin-Tone.” Manu- 
factured by the Quin-Tone Company, Detroit, Mich., 
and Windsor, Canada. Claimed by the manufacturer 
to be used in the treatment of the scalp, and intended 
to be of value in the treatment of eczema of scalp, 
dandruff, and falling hair. Sample was put up in two- 
ounce package and retailed for seventy-five cents 
Found to be hyposulphite of soda with a small amount 
of borax. Contains no quinine, and the name “Quin 
Tone” is misleading 

Lab. No. 4438, Insp. No. 5018. “Therox.” Manufac- 
tured by the American Therox Company, Detroit, 
Mich., and Windsor, Canada. Therox is put up by the 
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manufacturer for the preparation of Therox shampoo, 
The directions are to mix Therox with powdered crris 
root and use as a dry shampoo. Therox was foun: to 
be commercial borax with a small amount of silicc ous 
substance resembling talcum. Preparation was put up 
in a four-ounce package and retailed at seventy-live 
cents. 

Lab. No. 4443, Insp No. 5023 
by H. S. Peterson, Chicago, Ill, to be used in the prep- 
aration of a face lotion. Previously examined in this 


“Spurmax.” Made 


laboratory and reported to be Epsom salts, perfumed, 

and tinted pink. Spurmax was put up In a two-ounce 

package and retailed at fifty cents 
Lab. No. 4444, Insp. No. 5024. 


factured by H. S. Peterson, Chicago, Ill. The manu- 


‘Almozoin.” Manu- 


facturer states: “Use Almozoin for making complexion 
jelly.” “Recommended for cleansing, soothing and heal- 
ing the skin and keeping the skin smooth, moist and 
pliable; also for freckles and blackheads.” Almozoin 
was found to contain tragacanth, borax and magnesium 
carbonate. Sample also contained some quick dye and 
had an odor of benzaldehyde. Almozoin was put up in 
a one-ounce package and retailed at fifty cents 

Lab. No. 4445, Insp. No. 5025. “Quinzoin.” Manu- 
factured by H. S. Peterson, Chicago, Ill. Preparation 
is recommended by the manufacturer for dandruff, 
itching scalp, falling hair, and promoting growth of 
new hair. The directions are to add the contents of 
package to one-half pint of alcohol, macerate thirty 
minutes, add one-half pint cold water, and_ strain. 
Sample was found to contain 50.4 per cent. of bicar- 
bonate of soda, a small quantity of quinine sulphate, 
and approximately 49 per cent. of coarsely ground 
quassia. Quinzoin was put up in a one-ounce package 
and retailed at fifty cents 

Lab. No. 4446, Insp. No. 5026 Manu- 


Canthrox is 


“Canthroy 
factured by H. S. Peterson, Chicago, II 
recommended by the manufacturer as a shampoo. 
Canthrox is principally a cocoanut-oil soap. Sample 
was put up in a two-ounce package and retailed at 
fifty cents. 

WyominG.—Bulletin of Analyses, No. 11, July 8, 1910, 
State Dairy, Food and Oil Commission. 

CANADA. 

Bulletin No. 209 from the Laboratory of the Inland 
Ottowa, Menthae 
Piperitae. ce . — 


FEDERAL. 


Revenue Dept., Can.—Spiritus 


NOTICE OF JUDGMENT NO. 405. 
Adulteration and Misbranding of Banana Extract. 


On or about Jan. 14, 1909, the Webb Mfg. Co., of 
Nashville, Tenn.. shipped from said city to Selma, Ala., 
a quantity of a certain article of food contained in bot- 
tles labeled “Pure Concentrated Extract of Banana.” 
Samples from this shipment were procured and analyzed 
by the Bureau of Chemistry, United States Department 
of Agriculture, and as the findings of the analyst and 
report made thereon indicated that the product was 
adulterated and misbranded in that it was in no proper 
sense a pure concentrated extract of banana, which it 
falsely purported to be, but that another substance had 
been substituted for said extract of banana, and further 
charging that said product was misbranded within the 
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meaniig of section 8 of the said act, paragraph fourth, 
under toods, in that its labels stated it to be a “pure 
cone rated extract of banana,” when, as a matter 
of fact. it was not an extract of banana at all, but a 
mere imitation of banana flavor, said labels therefore 
being. false and misleading. 

The defendant upon arraignment entered a plea of 
cull to the above information and the court imposed 
a fine of $25 and costs of prosecution. 


NOTICE OF JUDGMENT NO. 453. 
Adulteration and Misbranding of Olive Oil. 


On or about June 23, 1909, the Lucca Olive Oil Im- 


porting Company, a corporation of New York, N. Y., 
shipped from the State of New York to the State of 
N Jersey a quantity of alleged olive cil labeled 
“Prodotti di Olii—Olio Soprafino—Fracescani Brand— 
Oli Oil and Salad Oil.” Samples from the above 
shipment were procured and analyzed by the Bureau 
of Chemistry, United States Department of Agricul- 
ture, and as the findings of the analyst and report made 
indicated that the product was adulterated and mis- 


branded, because it contained no olive oil whatever but 
merely cottonseed oil substituted wholly for said olive 
oil, and because said cottonseed oil was colored in a 
manner to conceal its inferiority, and further charging 
that the product was misbranded, because the label 
upon the can in which it was shipped bore the words 
“Prodotti di Olii—Olio Soprafino—Fracescani Brand” 
in large type, and in small type the words “Olive 
Oil and Salad Oil,” in such a manner as to give the im- 
pression to a purchaser that the contents of said can 
were pure olive oil of a high quality, or at jeast olive 
oil of a high quality mixed with cottonseed oil, whereas 
in truth and in fact the contents of said can were cot- 
tonseed oil, colored in a’ manner to conceal its in- 
feriority, containing no olive oil whatever. 

The defendant entered a plea of guilty to this infor- 
mation on April 6. 1910, and the court imposed a fine 


Of 950. 


NOTICE OF JUDGMENT NO. 454. 
Misbranding of a Drug Product—“Mrs. Graham’s Dan- 
druff Cure.” 


On or about Feb. 26, 1909, Mrs. Gervaise Gra- 
ham, of Chicago, Ill., shipped from the State of Illinois 
to the State of Tennessee a quantity of a drug product 
labeled “Mrs. Graham’s Dandruff Cure.” Samples from 
this shipment were procured and analyzed by the 
Bureau of Chemistry, United States Department of 
Agriculture, and as the findings of the analyst and re- 
port thereon indicated the product to be misbranded 
in that the label on the bottles containing the product, 
and the circular accompanying said bottles, bore the 
false and misleading statements that the product was 
“a permanent cure for dandruff,’ and that it was 
“pure and harmless,” when, as a matter of fact. it was 
not 2 permanent cure for dandruff and was not pure 
aud harmless. 

On May 16, 1910, the defendant entered a plea of 
guilty to this information and the court imposed a fine 


of $25. 


TRADE MARKS FOR REGISTRATION IN OUR 


BUREAU. 
We have been petitioned to register the following trade 
mark. Any of our readers that have good reason to 


protest against the issuance of our Certificate of Registra- 
tion under the common law, should communicate with us 
before Sept. 15, 1910. 

The registration of trade marks in our Bureau will 
serve to establish the priority of the use of such trade 
marks in actual commerce by applicants. 





Mira 





Serial No. 18—Vincent B. Thomas, New York, N. Y. 
Filed Aug. 9, 1910.—For perfumes, toilet waters, hair tonic, 
hair coloring, face creams, toilet powders, dentrifices, man- 
icuring preparations and other toilet preparations. 


TREASURY DECISION. 


No. 23,785.—ALcoHOLIc ComMpouNDS—ANISE OIL—FRUIT 
Om.—Protest 414599 of J. Ochoa Hermane (San 
Juan). Opinion by Chamberlain, G. A. 

The protest related to various oils classified as alcoholic 
compounds under paragraph 2, tariff act of 1909, and 
claimed to be dutiable under paragraph 3 as chemical 
compounds. Protest overruled. The board found the 
merchandise described as “Badaine,” “Aenthol extra,” and 
“Anis de France” to be anise oil, and the merchandise 
described as “mandarine” to be fruit oil; the former being 
provided for under paragraph 639 and the latter under 
paragraph 21. The remainder of the merchandise was 
found to consist of alcoholic compounds and dutiable as 


assessed. 


Soap with a basis of vaseline, mineral oil or other 
petroleum product; Manufacture of ——. P. A. 
Miller. Fr. Pat. 410,894, Dec. 13, 1900. 

The vaseline or other petroleum product is subjected 
to chemical treatment prior to being boiled with the 
soap. Thus, is may be treated with oleic acid (say 
1,750 parts) and an alcoholic solution of ammonia (say 
750 parts) to (say) 3,500 parts of vaseline, etc.; and 
the resulting mixture added to the soap in the course 
of saponification. The soap thus prepared may contain 
up to 20 per cent. of vaseline, etc., and yet, it is stated, 
be completely soluble in alcohol and in water. 


Soap containing gelatinous material; Preparation of 

——. A. Lumiére. Fr. Pat. 408,513, Jan. 25, 1900. 

A colloid such as gelatin, glue, fish-glue, or other 
albuminous material is added to ordinary soap, either 
in solution during the manufacture of the soap, or in a 
dry powdered state to the finished soap while still in 
a state of fusion. The proportions recommended are 
10 parts of gélatin or glue to 90 parts of finished soap. 
The presence of the colloid prevents precipitation of 
calcium salts from hard waters, and increases the de- 
tergent properties of the soap. 
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NOTE TO READERS. 


This department is conducted under the general super 
vision of Samuel E. Darby, Esq., patent and trade mark 
attorney, 220 Broadway, New York, formerly chief clerk 
and examiner, U. S. patent office. This report of patents, 
trade marks, labels and designs is compiled from the official 
records of the Patent Office in Washington, D. C. We in 
clude everything relating to the four co-ordinate branches 
of the essential oil industry, viz.: Perfumes, soap, flavoring 
extracts and toilet preparations. 

The trade marks illustrated are described under the 
heading “Trade Marks Applied For,” and are those for 
which registration has been allowed, but not yet issued 
All protests for infringement, etc., should be made promptly 
to the Commissioner of Patents, Washington, D. C. 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., will receive Mr. Darby’s attention if ad- 
dressed to 

PATENT AND TRADE Mark Dept., 

Perfumer Pub. Co. 100 William St., New York 


PATENTS GRANTED. 


964,538.—CoMmposITION OF MATTER FoR MAKING Sort Soap. 

—Thomas W. Nichols, Chicago, Ill. Filed March 31, 

1910. Serial No. 552,522. 

The herein described composition of matter for making 
soft soap, consisting of linseed oil, potassium hydroxid, 
alcohol, spermaceti, phenol, rice flour, acetone, glycerin, 
oil of lavender flowers, zinc stearate, soap bark (quillaja), 
water, and tincture of cudbear, mixed in the proportions 
and substantially in the manner described. 


964,698.—Soar and Brusu Hotper.—George F. Salisbury, 
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Boston, Mass. Filed Oct. 28, 1909. Serial No. 525,223. 
A soap and brush holder comprising inner and outer 
tubular members, the inner member being closed at one end, 
a removable cap and a removable bottom fitting the outer 
tubular member, and an annular diaphragm adjustable 
lengthwise of the space between the inner and outer mem- 
bers and removably connecting said members. 
965,291.—Powper-Box.—William R. Gillette, Chicago, II. 

Filed March 21, 1910. Serial No. 550,654. 

\ device of the class described consisting of telescoped 
parts, constituting together, a closed receptacle, there being 
openings in said parts, communicating with the receptacle; 
a lid hinged to the outer of said parts, and arranged to 
serve as a closure for the openings; the lid and the inner 
of said parts, defining a chamber between them, when the 
lid is in closed position. 
966,053.—Powper Hotpinc AND DiIspENSING CONTAINER.— 

Meyer L. Rhein, New York, N. Y. Filed Oct. 21, 1908. 

Serial No. 458,877. 

In a device for holding and dispensing powder, a powder 
containing receptacle, a powder receiving receptacle, and a 
valved connection between said receptacles, said powder 
receiving receptacle being provided with a chamber or tray 
adapted to receive a powder puff or bag. 


LABELS REGISTERED. 


15,259.—Title: “Doctor Leondos Dermatonic.” (For a 
Medicinal Skin Tonic.)—Leon Dalsimer, Philadelphia, Pa. 
Filed April 27, 1910. 

15,279.—Title: “La Valliere.” (For Talcum Powder.)— 
Finlay, Dicks & Co., Ltd, New Orleans, La. Filed 
April 4, IgI0. 
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TRADE MARKS REGISTERED. 


“8° Certain Foods.—The Bittman-Todd Grocer Com- 
pany avenworth, Kan. 

Fi March 16, 1910. Serial No. 48,449. Published 
May IQIo. 

78,779.—Toilet Cream.—The De Meridor Company, 
Sera n, Pa.; New York, N. Y., and Paris, France 


Fi Feb. 8, 1910. Serial No. 47,641. Published May 


78,781.—French Olive Oil—Elder-Harrison Company, 
Baltimore, Md. 
Filed March 31, 1910. Serial No. 48,769. Published 


Ma , IQIO. 

78.793.—Rouge Cloth for Tinting the Face.—Graf Bros., 
Ne \ ork, N # 
Filed Feb. 2, IgI0. 
May 10, IgI0o. 
78,808.—Certain Foods.—The H. D. Lee Mercantile Com- 
pany, Salina, Kan. 

Filed January 7, I9QI0, 
May 10, IgIo. 
78,813.—Certain Foods.—National Grocer Company, Chi- 
cago, II] 

Filed Feb. 27, 1908. Serial No. 33,025. 
28, 1QooQ. 

78,825.—Dry Shampoo.—The S&S. C. 
Houston, Tex. 

Filed March 21, I9gto. 
May 10, 1910. 
78,844.—Lucca Olive Oil.—Vittucci-Magnano, Inc., Seat- 
tle, Wash. 

Filed Nov. 30, 1908. Serial No. 38,960. 
23, 1909. 

78.851.—Soap and Washing Powder.—Grossfeld & Roe 
Company, Chicago, III. 
Filed April 9, IgI10. 
May 10, igo. 
78,852.—Toilet Soap—Lanman & Kemp, New York, 
N. Y 

Filed Oct. 2, 1909. 
15, 1910 
78,873.—Refined Bean Oil Used as a Food.—Edible Prod- 
ucts Company, Jersey City, N. J., and New York, N. Y. 
Filed Dec. 6, 1909. Serial No. 46,301. Published May 
17, IQIO, 

78,895.—Toilet Bath Powder and Tooth Powder.—Kosa- 
buro Nakayama, Osaka, Japan. 

Filed Nov. 17, 1909. Serial No. 45.953. 
May 17, I9QI0. 

78,015.—Toilet Preparations and Hair Tonic.—William 
H. J. Smith, Buffalo, N. Y. 

Filed July 2, 1909. 
Sept. 14, 1909. 
78,921.—Certain Foods.—Westmoreland Grocery Com- 
pany, Greensburg, Pa. 
Filed Jan. 10, IgIo. 
May 17, IgI0. 
78,922.—Detergent Composition for Washing the Feet.— 
Wohltat G. M. B. H. Chem. Fabrik, Schoéneberg, near 
Berlin, Germany. 

Filed March 19, 1900. 
May 17, 1910. 
78,937,—Certain Chemical and Pharmaceutical Prepara- 
tions.—F. C. Calvert & Co., Manchester, England. 

Filed July 21, 1909. Serial No. 43,675. Published 
May 24, 1910. 

78,962.—Olive Oil_—Gisberto Granucci, San Francisco, 
Cal 

Filed April 4, 1910. Serial No. 48,854. 
24, 1910. 

78,964.—Lotions for the Face, Hands and Skin.—Frank 
L. Greer, Bloomington, Wis., and Monterey, Mexico. 
Filed Dec. 18, 1909. Serial No. 46,590. Published 
May 24, 1910. 

78,965.—Soap.— William T. Grosse, San Francisco, Cal. 
Filed April 26, 1910. Serial No. 49,313. Published 
May 24, 1910. 
_78,960.—Massage Cream.—Victor Halper, New York, 


Serial No. 47,520. Published 


Serial No. 46,963. Published 
Published Sept. 


Randals Company, 


Serial No. 48,589. Published 
Published Feb. 
Serial No. 48,995. Published 
Serial No. 45,104. Published Feb. 
Published 
Published 


Serial No. 43,372. 


Serial No. 47,033. Published 


Serial No. 41,294. Published 


Published May 
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Filed April 7, Igre. 
May 24, IgI0. 
79,067.—Disinfectant and Antiseptic—Lyster Chemical 
Company, Lawrence, Mass. 
Filed March 4, Igto. 
May 31, Ig!o. 
79,069.—Talcum Powder.—Gerhard Mennen Chemical 
Company, Newark, N. J 
Filed March 16, Igto. 
May 31, IgIo 
79,095.—Preparations for Cleaning the Teeth—The J. B. 
Williams Company, Glastonbury, Conn. 

Filed April 21, 1910. Serial No. 49,220. 
May 31, IgIo. 


Serial No. 48,892. Published 


Serial No. 48,192. Published 





Serial No. 48,468. Published 


Published 


TRADE MARKS APPLIED FOR. 


24,224.—Foote & Jenks, Jackson, Mich. Filed Dec. 22, 
1906.—Flavoring Syrup for Non-Alcoholic Beverages. 

35,846.—Finlay, Dicks & Co., Ltd. New Orleans, La. 
Filed June 29, 1908.—Handkerchief Perfumes, Toilet Water, 
\lmond Meal, Sachet Powder, Smelling Salt, Bath Salt, 
Skin and Complexion Powders, Toilet Pastes and Creams. 

41,370.—Haefner Remedy Company, St. Louis, Mo. 
Filed March 24, 1909.—Foot Powder. 

43,577-—Aquidneck Manufacturing Company, Newport, 
R. I. Filed July 17, 1909.—Soap. 

44,706.—Frederick F. Ingram Company, Detroit, Mich. 
Filed Sept. 15, 1909—Toilet preparations, comprising 
Tooth Paste, Tooth Powder, and Liquid Dentrifices, Toilet 
Creams, Powders, and Lotions, Perfumes, and Complexion 
Tablets. 

45,252.—Bayley & Co., London, England. Filed Oct. 11, 
1909. (The representation of a civet cat).—Perfumed 
Soaps. 

45,852.—Schorn & Brower, New York, N. Y. Filed Nov. 
12, 1909.—Flavoring Extracts, etc. 

46,145.—Elijah H. Lynn, Sr., Brockport, Ill. Filed Nov. 
27, 1909. (Consisting of a facsimile of the applicant’s sig- 
nature ).—Lotions. 

46,845.—Frank R. Carton, Anaconda, Mont. 
3, 1910.—A Hair Tonic. 

47,731.—A. Francis & Co., Detroit, Mich. Filed Feb. 11, 
1910. (Being a portrait of “Agnes Sorel,” deceased). —Per- 
fumes, Face Powders and Toilet Waters. 

47,783.—Haskins Brothers & Co., Sioux City, Ia. Filed 
Feb. 12, 1910.—Laundry Soap. 

48,088.—Paul C. Gill, Los Angeles, Cal. Filed March 1, 
1910.—Scalp Lotions, Foot Lotions and Hair Dressings. 

48,628.—Edward Burnham, Chicago, Ill. Filed March 
23, 1910. (The portrait shown being that of Marjorie 
Kerting.)—Face Creams, Toilet Powders, Perfumes, Toilet 
Waters, Talcum Powders, and Preparations for the Treat- 
ment of the Skin. 

49,031.—Miro-Dena Company, Syracuse, N. Y- Filed 
April 12, 1910.—Perfume. 

49.357—Edward Wright Dodez, Fort Wayne, Ind. Filed 
April 28, 1910.—A Medicated Detergent for Cleansing the 
Teeth. 

49,595.—Charles H. Edge, Houston, Tex. Filed May 9, 
1910.—A Paste Preparation for Cleansing the Teeth 

49,878.—The Zymole Company, New York, N. Y. Filed 
May 23, 1910.—An Antiseptic and Astringent Mouth Wash. 

50,115.—Abraham C. Smysor, Miamiville, Ohio, Filed 
June 4, 1910.—Tooth Wash. 

50,318.—Baldomero de la Prida, Mexico, Mexico. Filed 
June 15, 1910.—Hair Tonics. 

50,341.—Purity Laboratories, New York, N. Y. Filed 
June 16, 1910.—Foot Powder. 

50.410.—The Burckhardt Company, Cincinnati, Ohio. 
Filed June 17, 1910.—Soap. 

50,452.—Pleasant M. Sims, Augusta, Ga. Filed June 20, 
1910.—Hair Tonic. 

50,483.—Otto H. White, Buffalo, N. Y. 


Filed Jan. 





Filed June 21, 


1910.—Preparations for the Removal of Freckles. 
50,564.—Emerson Drug Company, Baltimore, Md. Filed 
June 24, 1910—A Preparation for the Toilet for Water 
Used in the Bath. 
50,610.—Hopewell Brothers, Newton, Mass. 
27, 1910.—Soap. 


Filed June 
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FOREIGN CORRESPONDENCE AND MARKET REPORT 











FRANCE. 


GrassE.—Mme. Gustave Bompard, of Antibes, has given 





birth to a une belle petite fille, to whom the name Denise 


has been given. M. f La Par- 


Bompard is proprietor « 
fumerie Centrale. 


GERMANY. 

Lerpzic.—Heine & Co. have published a special circular 
on the adulteration of bergamot oil, of which the following 
is a translation 

“Through a friendly firm in Reggio, a chemical prepara- 
tion was sent to us for investigation, together with the 


information that the same is being shipped from Paris in 
large quantities, for the purpose of adulterating bergamot 
oil. By painstaking investigation we have determined that 
this colorless oil, smelling faintly of acetic acid, is identical 
with Diacetin, the di-acetic ester of glycerine. One per 
cent. of diacetin added to bergamot oil will raise the ap- 
parent ester content to increase two per cent. As the 
presence of this new adulterant is very difficult to detect 
chemically, it is a great menace to honest business. 

f bergamot oil, particularly in the case of 


cheap oil for which a disproportionately high ester content 


“The purchase 
is guaranteed, should be made with the greatest caution. 
“We have been for 


fined method 


some time on the track of this re 


of adulteration, the use of which was indi- 
cated by the frequent disproportionately cheap prices, of 
many Italian uses, for oil that was asserted to be pure 
and natural 


“We propose t 


research laboratory. 


carry on further investigations of this 
matter in out 

“Tt is to be greatly desired, that the Italian government 
put under clesest surveillance the traffic in Messina oils, 
so that fraud 
be precluded 





lent practices of this order will in future 


CHINA. 


le returns of China for the year 1908 


] 


The officia 
t the imports of perfumery were valued at 210,624 
Haikwan taels. In the year 1907 the value was 181,598 

Holland, 


Germany, Japan, Belgium and Great 


show tha 
Haikwan taels. The chief countries of supply are 
the United States, 

Britain [he value 
Holland in 


against 29,163 Haikwan taels in the year 1907. 


of the imports of perfumery from 
1908 amounted to 37,638 Haikwan taels, as 
(American 
perfumery reased from 22,103 Haikwan taels in 1907 
to 33,701 


imports of perfumery 


Haikwan taels in the following year; and the 
from Japan, from 24,120 Haikwan 


taels to 26,114 Haikwan taels in the year 1908. Belgian 


manufacturers also increased their share of the trade 
from 17,504 Haikwan taels in the year 1907 to 22,283 


Haikwan taels in the following year, but the imports of 
Haikwan taels 

taels in the 
toilet 
The imports thereof in 1908 were 


increased 12,214 
11,038 Haikwan 


considerable 


British perfumery only 
in 1908, 
year 1907 
requisites in China. 
Haikwan tacels, 


compared with 


There is a trade in 
valued at 202,144 and during the years 


1905 to 1908 the imports of such goods have increased 
~~ 


about 35 per cent. Japanese manufacturers ; red- 
ited with by far the largest share of this t In 
1908 imports from Japan of toilet requisites a nted 
to 178,711 Haikwan taels, and 153,654 Haikwan_taels 


in the year 1907. The imports of such articl 


Great Britain 


1907 to 28,357 


from 


increased from 20,758 Haikwan tacls in 


Haikwan taels in the following year; 


10,472 


Haikwan taels in the 


while imports from Germany only increased from 
Haikwan taels in 1907 to 
1908. \ 


of toilet requisites from Belgium is recorded. 


13,510 


year considerable falling off in the imports 
"hese in 
1907 were valued at 22,901 Haikwan taels, but in 1908 
rican 
attention to the 


year 1908 they 


they only amounted to 9,030 Haikwan taels. Am« 


manufacturers have evidently paid some 


Chinese market, as in the supplied 


requisites to the value of 11,696 Haikwan taels as against 


In his report 


i 


5,023 Haikwan taels in the preceding year. 
upon the foreign trade of China for the year 1908, issued 
last month, the British Commercial Attaché at Pekin, 


to possible “opening for trade,” includes 
toilet 


“that 


referring 
among other articles 


but states that it 


perfumery and requisites, 


must be remembered growing 


as the taste for foreign luxuries may be, the demand for 


them is still absolutely small, and bears no_ relation 


to the large population of China.” The average value 


f the Haikw tael in 1907 was 3s. 3d., and 2s. &d. in 





the vear 1908. 


ASIA MINOR. 


The manufacture of soap is the 


chief industry con- 
nected with the production of olive oil in Asia Minor. 
The largest qual 
Mitylene, 
total output of the Levant 
seat of the 
\idin, 
The soap produced is hard and white, and is cut into 


— — 
biocks and 


of soap is made in the island of 





which 1ufactures more than one-half of the 


Smyrna ranks as the second 
followed by the town of 


\dramyt. 


industry, and is 


Smaller soap works exist at Aivaly and 


cakes of varying weight. The ingredients 


employed in the boiling are four parts of olive oil and 


one part of carbonate of soda; powdered lime crystal and 


silicate of soda are sometimes used for the purpose of 


adulteration and lowering the cost. Caustic soda is 


used for oils of inferior quality and for pirna oil. The 


various makers pride themselves on possessing certain 
secrets in their process of boiling, but the soaps produced 
are more or less of the same kind, the qualities varying 


class of olive oil and other material 


according to the 


used. The annual production of soap amounts on the 


average to about 18,000 tons, the greater part being ex- 
ported to other parts of the Turkish Empire and a smallet 
quantity being sent to Egypt; occasional shipments are 
made to the United States. The soap is sold at prices 
varying from $80 to $110 per ton of 2,000 pounds, accord- 
toilet 
One or two more enterprising makers have at 


ing to quality. Fine soaps are imported from 
Europe. 
tempted to manufacture some varieties of toilet soaps, but 
they have entirely failed to compete against the foreign 
import. The carbonate of soda employed in soap boiling 


is entirely imported. The quantity used annually varies 
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from 2.800 to 3,500 tons, according to the extent of the June. 
olive oil yield. About 95 per cent of this soda is obtained jojo ............ 
from |ielgium. 





THE DOMESTIC MARKET. 


he main topics of interest have been rose and geranium 


lich we treat at some length in 


i! 
Olls, 


[he outlook for the yield of peppermint is promising, 


thougl: little can be said till 


vanct 
and 


Lemon is becoming firmer 


made for new crop oil 
BEANS. 
Conditions have undergone no 
the t m t and there is likely to be 


to report till the 


eans are 


with Mexicans 


likely to be some easing 


up in 


Seychelles crop is about 20 tons, while the entire 


crop 1s not 
eovernment 


At 


yvanill are as I 











distillation is 


engagements 


material 


next crop campaign is begun. 
bringing the equivalent of $3 in France; 
at approximately the same level, there is 
Bourbon 


expected to exceed about 133 tons. 


statistics for imports and exports of 





12 months ending June, 1908.... 


IQCQ 


Igto 


the editorial pages. 


IGOO 


IQlO 


further ad- 


a ME évcaee@uauwus 
are being 


Orange and bergamot are quiet. 


i2 months ending June, 1909 
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Values. 
$109,449 
1,170,135 
1,495,409 


1,203,773 


Pounds. 
$82,145 
571,977 
,121,485 


797,409 


$18,989 
20,193 


,20.72C 
139,735 





SOAP MATERIALS. 


change during 


Tallow, city, .07 
little of 


é 
interest Grease, brown, . 
Comoro 
and prime, 734@774 


4 


The 


Sourbon 


trading. Olive Oil, in bo 


dae Coan) 
Peanut, .0734 


% (hhds.); 


063%; yellow, 


nd, ofa 85. 


Olive Oil, Foots, prime, .0634 
Palm Oil, Lagos, .07! 





country, .07'%. 
007%. 


Cottonseed Oil, crude, tanks, 6.50@6.60; summer yellow, 


Cocoanut Oil, Cochin, .11; Ceylon, 095% 


red, prime, 07. 


ows: Soya Bean Oil, .07 
IMPORTS. Chemicals, borax, .04%4; caustic soda, 80 p. c. basis of 
111k Pounds. Values 60 p. c., $1.90. 
1909 149,008 $217,52 Rosin, .30(@.32 
\ | per Ib $3.50 Hemlock P $0.5 Savin $1.40 
~ . > . . ~T >oz 
he ae ge, Ae 4.50 Juniper Berries, twice rect 1.30 — 
\rtificia 8s 45 
c.. Poe a Kananga, Java ........: 4.00 Bp 
weet, ‘ ec.6 ~ ; <0 
) ; » a is ‘nder. Enelish = 00 ars 
each-kerne 29-22 Lavender, English y > 20 
Amber. Crt 13 = Cultivated ....c0+. 2.50 1.10 
) . ‘ rs 8-30% 2.25 
Recti 20 Fleurs, 28-30%..... or 1.30 
2 115 Lemond ...... 55 , ay ter Qs 
Aj Spike) ae SAMOMIRNG: icxcecenss ene: 1090. «CC Wetivert, Bourbon cenweae 8.50 
AAS] x . z “ . 220 
. ecu R zs Likari erence 12.00 Indian 35-00 
% Py ic 3.5 . : Kae te antal 28 
sa as P 39° Limes, expressed ...... 2,00 Wintergreen, artificial..... 38 
Be ‘ ra ms distilled ......... 60 is Po ee 4.75 
ie 5 2 2. ) ? 1 ~ 
Bir » 3 or Linaloe te Begg eek De 3.00 WRONG <u s cueeieca ecemnats 6.50 
yirch (Sweet) 1.0 —_ ) - 
Bois de Rose. Femell 1.50 Mace, distilled ......... So Nlang-yiatig = ccsiccciidevaaves 50.00-65.00 
£ Mustard, natural 4.1 
: J , OP ct varawnnnr i a 
ae éé 4 ‘ S 
c a CU OO, ic ciasa evan 5.50 BEAN: 
yep i ee Baap : esas 
Camy - artificial 00 Tonka Beans, Angostura...... 3.00 
, coon, = Myrban rec 12 
Caraway Seed 1.10 Myrbane, rect. ....+++ +++: Pees caadewks .90 
‘ : Nerol | le 8$0.00-90.00 ae : 
Cardamon 11.00-18.00 *S€TOH, petal pose rae _ pegs Vanilla Beans, Mexican...... 3.25-5.00 
‘ — satin : 3 
C rvo 1.75 . AFTINCIAL wc ccccccces ° oie ‘“ “ Cut 3.25 
Cassi 75 80% Technical sal go nee Tr rerrercerr Te ee 3.50 Bourbon 3.00-4.00 
Faod tres sey INGORE cee ee ccc cue 90 Tahiti ae. 36 
eae ers 2 GME census -75-1.25 
Redistilled Wekate seus CGO VOUOUEE | Aken kicesissetdass 7.00 ; 
Ceda Leaf oo. Grae, WAGE occ ceavcces 2.50 SUNDRIES. 
Wood Bee nr .20 ee eae 2.50 Ambergris, black ....... (oz.) 0.00 
Cinnamon, ¢ i a ree 6.50-12.00 Origanum ...... caves .40 - oTay vse 25.00 
ro ] Orris ‘ao ‘oncrete (0z. ) 2.50 50 - - % 
_ \ 26 rr Root, — ovate 23.5 “4-5 Civst. tates oe 1.75-1.85 
lOves 90 ADSONIE . -.-- -20.50°32.00 Cologn BM ccidacnacecasta 2.70 
Cr tS ne Pr reer errs .4.00-4.50 Cumarin ......... 3.55 
Coriander .6.00-13.00 Pennvrov; 00 . , rite 
C © Penny royal... ...seeeees FRQHOCTOREMNG oo <cscéec ccs wads 1.90 
TOLON vee eee cece eee eee eo a en ee ere 1.90 : 9g 
Lubebs .........- 5 Petit Grain, American........ 3.50 Musk, Cab., pods........ (0z. ) 5.00 
‘ Py ‘ . “ “ ‘ 5.00 
Erigeron ...... SA a 1.70 French ........ 00 1 grain "hgh eo 
Eucalyptus, Australian, 70%... ee ee era 2.25 3 onquin, pods.... a 
. rrain 2. 
\merican 60 Rose (oz.) %.50-6.50 ees. 
' ee ee | aA SUSU TERE KS a 2 Artificial, per lb...... 1.50 
Fennel, Sweet ............00: 1.40 Rosemary, French SO oles “e = : 
M“ Bites ec a ‘ Trieste =o Orris Root, Florentine, whole. 12 
PREECE seen cen ce sf SEC ceovcccecsces « e 
he ae we Rue Bi Orris Root, powdered and 
Geranium, African 3.50-4.00 RUC cece eeec cere ererneeernns 3.0 
. fe . Pie | nee 14 
“ Bourbon ..... «1 «3.25-3-50 NOE vi'kdced ence eeeee settee ,; 50 Sli 8 ' , > 
French 11.00 Sandalwood, East India...... 3.00 Talc, Italian .............. 0.1/2-.01%4 
Me Turkish 2.90 _ : West India 1.30 — ween e teen teen eens Ts 
errs : 4.50 Sassafras, artificial 35 Ee SSS ee ROCKETTES *O5 
| ge rie na ieee 1.35 Sassafras, natural ............ ge Veiilliae sc odincicovrin (oz.) .33--35 
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ESSENTIAL OILS IN THE PHARMACOPOEIAS. 
(Continued from page 141.) 


zero, the solubility increases as well as the content in free 
alcohols. 

From January to June the constants of petit-grain tend, 
in all proportions, in the same manner as do those of 
neroli.* 

The influence of exterior conditions or the composition 
of vegetable matter is yet as little known as a whole, 
but the various scientific observations already made permit 
of affirming that these influences are of capital importance 
on the characteristics of the products derived therefrom, 
the essential oils, alkaloids, etc We cite some facts rela- 
tive to the latter as follows: 

At the last International Congress of Applied Chemistry 
at London, 1909, Dr. Chevalier, who cultivates medicinal 


plants, made a communication of great interest, from 


which two conclusions are drawn :* 
The variation of the amount of active product from the 
other at the 


variations of at- 


digitalis, gathered from one year to the 


same place, is due principally to the 
mospheric conditions which have an effect on wild plants 


as well as on those grown under cultivation The 


amount of active principle in belladonna leaves is above 


all a function of the manner in which the plant is affected 
by atmospheric conditions. The period of localizations of 


these principles can be modified in a certain number of 


cases, 


The constants of an essential oil vary therefore with the 


ANNUAITI 
1902 
R-¢ 8734 
=pecinic grav tX 
8766 ».8739 
+ 50 
Optic it ¢ 
46 
Index ft say CATION. cece cecscsscesseescesce t 
40.€ 49. 
46.9 
Index of saponification after acetylation........ t t 
c 40.9 


geographical origin of the plant and with the atmospheric 
conditions during the flowering season, etc 

We now come to the notion of the limiting value of the 
The limits which we qualify 


constants of an essential oil. 


as general are given by the extreme values as found for 
these constants lo this conception of general limits we 
have proposed to add that of “annual limits.” It is clear 
that the latter are of smaller variation than the former and 
specify with greater certitude as to the purity of an es- 
sential oil. 

ANNUAL LIMITS. 

In order to fix these ideas we give in the following 
table the annual limits of certain constants of essence of 
neroli, distilled by us at Cannes from 1901 to 1908 and the 
general limits as given by the majority of authors. 


GENERAL LIMITS. 


Specific gravity at 15° . 0.8720 to 0.8800 


CTSEEE PORMION, on ncice Seasiececinsscccccess +2" 10450" 





P. Jeancard and C. Satie, Revue Generale de Chimie Pure et Ap- 
plique, 1907, page 1 


“hevalier, Bulletir 


3. 
des Sciences, Pharmacologique 1909, page 399. 


1 
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Index of saponification 


ee 30 55 

Index to saponification after acetylation...... 12 150 
It follows from this table that the annual limits the 
index of saponification are sufficiently narrow to nit 
of the rejection of all oil from the petit-grain. Whil the 
column of general limits this index varies 25 units, it “ies 


but from 2 to 84 units for each year taken separately, 
It is necessary to make an exception for the year 1905; 
here the variation, it is true, is 17.5; but account musi be 
taken of the April’ which 


the orange trees had to endure. We have for several 


sudden frost in January and 
years, particularly in the annual reviews of published in- 


vestigations on the Chemistry of Perfumes’ insisted 


yn the importance of these facts for the recognition, in a 
scientific manner, of essential oils. Also we are happy 
to see formulated the difficulties encountered in the estima- 
“Notice of the Commission 


tion of essential oils by the 


on Essential Oils and Aromatic Products” of the Con- 


gress for the Suppression of Frauds. Following our lead, 
the commission goes perhaps a step too far in saying: “To 
give a definition of an essential oil from a viewpoint, both 
honest and commercial, is a most delicate task, not to say 
impossible.” 

have not been well in- 


We think that we have 


This is true for oils which 

vestigated, but not for the others. 
shown by our publication in the immediate past that the 
notions of “general” and “annual” limits permit of specify- 
ing all the essential oils if they be investigated for a number 


of consecutive years. An oil can be completely defined 





LIMITS 
» 1904. 1905 1 got 1907 o8 
0.8724 8721 ».8736 0.8732 0.8722 0.8722 
t tX to to t to 
0734 3724 0.8780 0.8 0.8742 0.8732 
, 3 
T3° 2 T2 20 30 4 3 +4° 10 +4 
t te t to te to 
14° 56’ +-7° 4° so 8° 10’ 6° 5¢ +7° 20° 
5.7 26.6 t to to 
t to 28 30.8 28.7 
3 46 33.6 30.8 
16. 8 137.2 130.2 140.7 
t to to te to 
28.5 25.3 154 135.1 142.8 





by its general limits compiled for ten consecutive years, 


while the annual limits permit of pronouncing on its purity. 

From these general considerations on the constants of 
essential oils we draw the following conclusions: 
(1) The 


oscillate between certain limits which depend on the at- 


physico-chemical constants of essential oils 
mospheric conditions at the time of maturity of the plant, 
on the place of culture, nature of the soil, ete. 

(2) It is expedient to distinguish the general limits 
from the annual limits. The first permits of defining an es- 
sential oil, while by means of the second it is possible to 
pronounce on the purity of an oil. 

(3) A Pharmacopeeia which stands in authority for 4 
decade can but give the general limits, which ought im 
reality to be the extreme values of the different constants 
of the essential oil, considered for a ten-year period. 

1p, Jeancard and C. Satie, Revue Generale de Chimie Pure et Ap 
plique, 1909, page 173; et Bulletin de la Société Chemique de Pari 
1903, page 994. : 

2P. Jeancard and C. Satie, Revue Generale de Chimie Pure et AP 
plique, 1904, Page 201, 1905 page 118, 1906 page 117, 1907 page 15% 
1p08 page 174, 1909 page 173. 


(To be continued.) 
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SPRINKLER TOPS CUT GLASS 
POWDER TOPS BOTTLES 
BITTER TUBES FANCY PERFUME 
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FOR EXCLUSIVE SPECIALTIES 
DESIGNS “ 

IMPERIAL METAL CARL BOMEISLER 
MFG. CO. (Successor te 


420-422-424 EAST (06th ST., NEW YORK 














S 9 
S& A Christoff’s 

Pomades ana Concretes CXC 

ea a to, ls os tae am Otto of Rose 

only perfect substitute for the best Pomade 

washing is a solution of the S & A Concretes. Get our price and compare qualities 

Try 80 per cent. of ours against 100 per cent. : 

of any other. before contracting, 
INNIS, SPEIDEN & CO. ““tss"* 46 Cliff St, New York 
218 Purchase Street, Boston 9-11 West Michigan Street, Chicago 147 S. Front Street, Phila 














ESTABLISHED _ 1884 


ROCKHILL & ViETOR | | 1-€- Fox & Sons, Inc. 


114 JOHN ST., NEW YORK vane” ~ utaraesing 
119 FRANKLIN ST., CHICAGO 


Otto of Roses, U. S. P. (lass Bottles 




















Orris Concrete 





’ OIL OF LAVENDER . 
SERIGAND & ol OF THYME Coe, Perfumers, Druggists 
BRAND —- OIL OF ROSEMARY and Chemists 
OIL OF VETIVERT, FACTORIES AND GENERAL OFFICE 
OIL OF BOIS DE ROSE Schuylkill Ave. and Catharine St. 
’ PHILADELPHIA, PA. 
GIVAUDAN'S | sywtietics an. th 
MUSK-AMBRE ulton Stree ndia Street 
BRAND ee a NEW YORK BOSTON 
| __ (MUGUET —_—— 
New Specialties < CHEVREFEUILLE Special Attention Given to Perfumers’ 





GIROFLEE Requirements and to New Designs 























CLASSIFIED 
ADVERTISEMENTS. 


THE AMERICAN PERFUMER 


SITUATIONS WANTED. 


ATTENTION MANUFACTURER.—For line 
Pacific Coast, write Chas. H. Adler, 227 
Portland, Ore. 


representation on 
Lumber Excliange, 












































































On account of our wide circulation among manufacturers, dealers, 
importers, etc., of perfumery, soaps, toilet specialties, flavoring ex- 
tracts, etc., our readers will find this column a quick and satisfactory 
means for advertising temporary matters. To display advertisers and 
regular subscribers this service is free; all others 25c, 
insertion. Cash with order, 

PERFUMER PUB. CO., 


per line per 
Address all communications to 
100 William St., New York. 


- BUSINESS OPPORTUNITIES. 


IMPORTED 
samples on request 


Mo. 


Wantep.—Sales Agents to handle our high-grade 
perfume composoils and concentrates. Principal or side 
line. Liberal commissions, exclusive territory to right 
parties. Merzcer CHEMICAL CoMpANyY, 164 Front Street, 
New York. 


Empossep Gotp SEALS AND LABELS of h ighest qual ity "for 
perfumers. Write for samples. F. Mason & Son, 
Batavia, N. Y. 


WE ARE SPECIALISTs in the manufacture of casein rolling 
massage cream. Write us for samples and quotations. 
Get our prices before placing your contract. Mark W. 
ALLEN & Co., Detroit, Mich. 


~ For SALe.—A _ well-advertised 
business; will sell stock at 
owner not capable of running 
W., care of this journal. 





designs ; 
St. Louis, 


Lazsets for perfumers; exquisite 
Box 115, Merchants Station, 








French novelty perfume 
manufacturer’s cost; present 
business; very cheap. A. 





who is some- 
and perfumery 
not essential. Address 


WE want, as a SALESMAN, a young man 
what familiar with the use of essential oils 
specialties. Experience in selling 
S., care of this journal. 


3EAUTIFUL Stock LasBets.—Six designs for perfumes, 
1% oz. and 2 oz. sizes; one design for toilet waters, 4 oz. 
and 8 oz. sizes. A great bargaain. Write for samples and 
prices. State quantity you can use. M. de Huguené, 24 
Barclay St., New York. 

Let Us Be. Your AGENT 
Vicinity.—We now have 
drug line, and want to 
Strictly commission basis. 
ESTER, Ss 





IN CENTRAL NEW YoRK AND 
several good accounts in the 
add an essential oil account. 
STANDARD SALES Co., RocH- 


FoRMULAS for the manufacture of Extracts, Baking Pow- 








ders, Grocers’ Specialties, Liquors, Cordials, Bitters, Syr- 
ups, etc., for sale. Eucene Leseur, 79 13th avenue, New- 
ark, N. J. 

WantTep.—Vol. 1 of THE AMERICAN PERFUMER, in num- 


bers or bound. 
Hartford, Conn. 


For Sate.—Paying business, established six years, 
manufacturing, complete line of Perfumes, Toilet Waters, 
Powders and Extracts. Will sacrifice at invoice, about 
$2,000, which includes ttfade name, formulae and good 
will. Reason for selling, sickness. For further particu- 
lars, address T. K., c/o this journal. 


Address, stating price, N. P. Fletcher & Co., 





"EXPERIENCED perfume chemist is willing to sell his for- 
mulas for perfumes, toilet preparations and flavoring ex- 
tracts; they include many foreign and domestic specialties. 
Address ConsuLtTantT, care of this journal. 


PERFUMERY SALESMEN WANTED for Eastern and South- 
ern territory. Address, with references and experience, 
THe Witurs H. Lowe Co., Boston, Mass. 


WE ARE SPECIALISTS in the manufacture of flower oils 
for talcum powder. Write for samples, prices and in- 
structions. The Riveris Chemical Co., 100 William 
Street, New York, N. Y. Sales Agents on strictly 
commission basis and exclusive territory wanted. 





—. 





GRADUATE analytical chemist, experienced in the manu- 
facture of perfumes and toilet preparations is open for 
engagement as perfumer, or Dw! manager; salary 
moderate to start. Address L. , care of this journal, 





Cuemist, skilled in the manufacture of flavoring ex- 
tracts, cordials, bitters, cough syrups, etc., seeks a partner 
with $10,000. Best references. Address Oakland, care of 
this journal. 

GRADUATED and Registered Pharmacist with experience 
in the manufacture of toilet preparations and perfumes, 
seeks a position as assistant in a Perfume Laboratory; 28 
years old; married. Salary $20 a week to start. Good 
references. Address STONE, of this journal. 


care 


WantTeEp.—Salesman or manufacturer's agents in 
Greater New York and nearby cities to handle our line of 


toilet requisites and perfumes as regular or side line, 
Good commission; exclusive territory. We will furnish 
demonstrators for stores. Address Townsenp & Co., 54 
Taylor street, Springfield, Mass. 


EXTRACT Geneon of 20 years’ experience is open for 
engagement. Experienced in all details of the business, 
Address 201, care of this anasinens 


L ABORATORY.—P —— wanted 
by graduate in chemistry of Brooklyn (N. Y.) Polytech- 
nical Institute. Willing to start at low aie to gain 
experience. Address J. I. C., care of this journal. 


ASSISTANT IN PERFUMER 





WESTERN REPRESENTATIVE 
manufacturing perfumers, 
supply houses, department 
turers, etc., 
terials, will take up one 
Good maker. Address 
18, 11 West Ohio street, 


soliciting by mail orders from 
wholesale druggists, barber 


stores, food product manufac- 


and having practical knowledge of raw ma- 
or two more leading specialties, 
WESTERN 
Chicago. 


REPRESENTATIVE, Room 












Tan ALUM NIM 


BROR TAR NK SSAS 














HIGH GRADE CORKS 


CONICAL TOPS (for perfumes, ete.): SHELL CORKS (for 
glass stoppers, ete); ODD SIZES AND SPECIAL TAPERS; 
VENTED (for special preparations); CLEAN ENDS (either top 
or bottom); CAPS AND WASHERS (for metal screw tops); etc. 


PADDOCK CORK CO., 1209 De Kalb Avenue, Brooklyn, N. Y. 











ADVERTISING 


in THE 


“PERFUMER” 
BRINGS RESULTS 
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“COLLAPSIBLE 
TUBES and 

everything for 
their use’’ 


Collapsible Tubes 4+ szs 
Plain == Decorated 


Your present label reproduced directly on the Tube, or we will prepare 
new designs and submit for your approval. 








Advise us the size tubes you desire and let us 
send you samples—Our prices will surprise you 


Standard Specialty and Tiahbe Company 


Don’t forget that the STANDARD KEY a TN ‘ 
is—THE KEY-TO-THE-SITUATION’”’ Collapsible Tahes ano Metal Speciallies 


ASK US ABOUT IT sow Brighton, Pin 











OTTO or ROSE--GuARANTEED PURE 


By V. PETCHEFF @® CO., Sopote, Bulgaria 
ORIGINAL COPPERS 


Messrs. V. Petcheff & Co. have been engaged in the distillation and sale of this oil for many 
years, and can assure you of a pure oil at a reasonable price. Write us for sample quotation. 





SELLING AGENTS: 


ROCKHILL & VIETOR, 114 John St, NEW YORK 








OLIVE OIL 











NO. 491%. 


This oil is the first pressing 





of prime olives grown in the 

Italian Riviera near Nice, BRASS b000S MFG 00 

France. 6 7 
290 Nevins St., Brooklyn, N. Y. 


Pressed and shipped to us 
" PP Designers and manufacturers of Sheet Metal 





by the attr tnlniaia whose guaran- Specialties—such as Caps for Talcum and 
tee of purity and quality is of Toothpowder Cans and Jars, in Brass—Polished, 
great weight. Nickelplated, etc.—and other metals. 





Send us a description or drawing of what you want; or a 


In casks and cans. sample of what you are using and we will submit quotations. 





Our prices are “Interesting.” 








CAILLER & CO., Inc. 


16 Cedar Street, New York. 
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TOMBAREL FRERES 


GRASSE, FRANCE 


NATURAL FLORAL CONCRETES, SOLUBLE ABSOLUTES—SERIEE AA 


Jasmin Orange Rose Reseda Cassie 
Jonquil Tuberose Violet Violet Leaves Oak Moss 


Perfumers will find it to their distinct advantage to communicate with Messrs. Elson & 
Brewer regarding these ABSOLUTES—just arrived—made from the latest Flower crops. 
. 


Their CHARACTER—like the Pomades. 
Their STRENGTH—highest obtainable to date. 
Tombarel’s Pomades No. 36, Extra Saturée, respond to ALL the demands of the most 
critical Perfumer—they have the entire fineness of the flower, and the _ highest J 
concentration. 


Orders booked now for fall importation; the last crops’ products. Write to 


ELSON & BREWER. 


GOLD & PLATT STS., NEW YORK 
And M. L. BARRETT & CO., 219 Lake St., Chicago, III. 

















A box like this for your perfumes, makes your 
| salesmen’s work easy. It's easy, too, to get ‘‘classy”’ 
boxes, made right and shipped on time if you deal 
with us. Prices are right too. Let us figure. 
® 9 ROCHESTER, N. Y, 
WM. BUEDINGEN & SON, Rochester N.Y. 











sureRiOR == = =MAILINGCASES @a@ 
TALCUM CANS FOR LIQUIDS 


Made with Fibre Bodies and Round Fibre Cans 
Metal Bottoms. Combination Cans 


Dome-Shaped Perforated Tops of (Fibre Bodies, Metal Tops and 
Polished Nickeloid, Copperoid, Bottoms) 
Brassoid; Gold Lacquered and Tin. | Mailing Tubes for Calendars, Etc. 


Samples and Quotations on Request 


UNION PAPER COMPANY, (‘isis) *** “New'vork” 
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Orientol-E-Syntleur 
Crade Mark 
Damascus Bouquet 
The great success of Orientol-Synfleur—our 


most popular 
material for many years past (see insert No. 


l)—led to extensive 
research work, which has enabled us to produce a most exquisite 


modification suitable for perfumes of the highest grade, producing 
odor effects, combined with the most 


intense durability and an 
oriental richness of odor heretofore unknown. 


Equally suitable for the finest handkerchief perfumes, sachets, 
toilet preparations of the alcoholic type, and owing to its extreme 
richness and durability an 


Invaluable in concentrates. 
Orientol-E-Synfleur lends itself most readily to proprietary 
combinations. Used as a base for oriental odors of 
blends splendidly with all odors of this 
imparts the highest flowery sweetness. 
Pounds $32 1-4 Ib. $8.25 


ideal perfume for face powders. 


every type, 
character, to which it 


ounces $2.25 


Orientol-1-Synfleur 
Trade Mark 
Damascus Bouquet 
Specially suitable for Cold 


Creams and all fatty Toilet 
Preparations. Will never cause the slightest discoloration and 
imparts a richness of perfume heretofore unattainable in a cream. 

Pound $15.50 1-4 Ib. $4.15 ounces $1.20. 


with Orientol-I-Synfleur, as 
well as samples of this or any other Synfleur Raw Material at the 
service of any manufacturer interested. 


Samples of Cold Cream scented 


The same Synfleur Quality which has made Synfleur Materials 
known and appreciated throughout the world. 
We shall be pleased to co-operate with you. 
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Aromol- ‘Syntleur 


Trade-Mark 


Combines greatest flavoring strength, a delightful odor, with 
the highest antiseptic strength. 

Specially for Tooth preparations—pastes, powders or liquids—and for 
all toilet articles, where the highest possible antiseptic effect is desired. 

The limited number of antiseptics heretofore available for this 
purpose and their unsuitability, owing to the disagreeable medicinal 
odor or taste, led to extensive research work extending over years 
of time. Aromol-Synfleur is the result, a product of the most 
powerful antiseptic strength, most agreeable in taste and odor, 
perfectly harmless. 

Composed of the higher Phenolic ethers, aromatic bodies and 
esters found most suitable, absolutely free from even the slightest 
medicinal by odor or taste. 

Antiseptic value greater than pure Carbolic acid crystals. In a 
recent test it was shown that a one per cent. solution of Aromol- 
Synfleur killed typhoid fever germs in from 5 to 10 minutes. A 
solution of Aromol-Synfleur one in five hundred proved stronger 
in disinfecting value than a solution of pure Carbolic, same strength. 
The vapor of Aromol proved stronger in antiseptic effect than the 
vapor of Thymol. 

In a comparative quantitative test as to antiseptic power pre- 
venting the growth of bacteria in a medium most favorable to such 
growth—unsterilized milk, incubated for 24 hours—it was found 
that one part of Aromol Synfleur exerts the same antiseptic value as 
twenty times the weight of Eucalyptol or forty times the weight of pure Carbolic acid 
crystals. 

In tooth preparations Aromol-Synfleur may be combined with 
Oil of Peppermint and Menthol or other oils. In Toilet Articles 
with any other perfume material. 

Pounds $12.50 1-4 lb. $3.40 ounces $1.00. 


Another proof of the striking superiority of Synfleur products, 
based on scientific research work, making Synfleur quality possible. 
Always at your command, 


Sunfleur Scientific Laboratories 


Established 18389 
a) Alois von Tsakovics, Proprietor 
o Monticello, New York, U. $. A. 
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We make high-domed, round- 
corner face powder boxes, this 
is a specialty with us. 


All kinds of high-grade boxes 
for perfumes and toilet prepara- 
tions. 


ESTABLISHED 1882 


M. A. BROWN PAPER BOX CO. 


817 N. 17th STREET, ST. LOUIS, MO. 


FRENCH 


OLIVE OIL 

















E emphasize the fact that our 
Olive Oil is really pressed from 
OAM olives grown in France, and on 
our own lands in the very best part of 
the olive district—the higher plains of 
the French Alps. 

Let us send you a sample of “Sur- 
fine” brand, the virgin pressing, and 
you will handle it regularly. 


Serial No. 521. 


PIERRE SICARD 


CANNES, FRANCE 
American Branch: 273 Pearl St., New York 


22 Fifth Ave., Chicago. 514 Arch St., Philadelphia. 
244 California St., San Francisco. 














Awwminum Goons Mec. Co. 


NEWARK, N. J. 


FACTORIES 


Newark, N. J. Manitowoc, Wis. 


Two Rivers, Wis. 











Designers and Manufacturers of Aluminum Sheet 
Metal Specialties-such as ALUMINUM BOXES, 
SCREW CAPS and SEAMLESS TUBES. 


Send for our catalog illustrating our complete line. 








J. Mero & Boyveau 


A. SITTLER, Sucr. 


GRASSE (Established ae FRANCE 


Raw Materials for Perfumers 
and Soapmakers 


Essential Oils and Pomades 


Concrete and Liquid Pure 
Essences 


Flower Waters 


Almond =, U il S 


Olive and 
Peachkernel 
DIRECT CORRESPONDENCE SOLICITED 
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Everything s High! 
BUT 





you can at least save those expensive experi- 
ments, and the cost of those goods which 
ultimately only increase the mock values of 


A Back Shelf 


A new customer (attained through a recent 
advertisement of our Corylopsis, in this 
paper) writes: “We are delighted with re- 
sults obtained by using your oils.” Try one 
ounce of Rose Petale at $3.50, Corylopsis for 
Talcums at $2.50, Valley Lily at $2.00 or 
any one of 200 others. A new and very ex- 
cellent one is Anémone at $2.75. Special 
prices for contracts and large quantities, but 
no free samples. 











THE CHARLES E. SHOLES COMPANY 


Essences la Base, Concentrates and 
Perfumers’ Accessories 


164 Front Street, NEW YORK 
11 Cite Trevise, PARIS 








NATIONAL ANILINE 
& CHEMICAL CO. 
wILivs 


= 


ZN aa) 2 
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100 WILLIAM ST. NEW YORK 


DIRECT RECEIVERS 


Civet, Prime Quality 


FROM 


Ethiopia, Abyssinia 
Oil Ylang Ylang, Manila 


We can quote interesting prices to 


LARGE BUYERS 





















VANILLA BEANS 
SHOULD BE 
CHOPPED 


NOT MASHED, AND SHOULD 
BE KEPT COOL ALL THE 
WHILE, j 
With this chopper beans may MAND GHOPPER 
be cut up as fine as desired, <*'THIRRER 0 
When beans are ground they 7 
become heated, and their odor 
and flavor is affected by the 
metal lining of the grinder, 


Already used by many prominent extract manufacturers, 
Also used for chopping Tonka Beans, Lemon and Orange Peels. 


JOHN E. SMITH’S SONS CO., BUFFALO, N.Y. 

















FILTER PRESSES 





WILLIAM R. PERRIN & COMPANY 
CHICAGO 
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ce «| | Deir Beton 


HAMBURC, GERMANY 


FRUIT FLAVORS Distillers of 
ESSENTIAL OILS 


THAT'S ALL! pane tennis 


SUPERIOR 8 fall ll pl d f hol, Oil of Coriand 
: ; Anetho o riander 
; RM pecially well placed for > ° 
pay foro GUARANTEED Fennel, Patchouly, Mustard gen. and art, Cinnamon 
PUR- Ceylon, Almonds artificial, free from chlorine. 


Try Our Latest Synthetics 


Acetophenone, Amylsalicylate (Orchidee Trefol), 
WRITE FOR SAMPLES AND PRICES Benzylacetate, Benzylbenzoate, Bornylacetate 


Serial No. 5380 Citral, Fragarol, Aubepine Hyacinthe, Isoeu- 





genol-Ethylicether, Yara Yara, Linalool, My- 





ristic Acid, Paracresol-Methylicether, Reseda, 

Neroline, Terpinylacetate, Ylangol, Cinnamic 
T. H ? GROSSMITH Alcohol, Neroly Art, Niobe, Civet Art., Oil of 
18 Fletcher St., New York Bergamot art., Pelargonie. 














IMPORTED DOMESTIC 


Concrete Perfumes 
Natural and Synthetic Oils for Perfumers : A i { ( 


and Manufacturers of Toilet Goods, Creams, 








Powders, Etc. I have an exceptionally Let us send you samples and prices 
fine linenn <= & 3% = $e $s $3 and open your eyes 
ys Distributing Agent 
HARRY L. NOTTER JAMES HH. FURMAN 


39 So. Water St CHICAGO 36 La Salle Street CHICAGO, ILL. 




















SAMPLE CASES AND TRUNKS 


FOR PERFUMES, TOILET PRE- 
PARATIONS, SOAPS, ETC. 


CROUCH & FITZGERALD, 


NEW YORK. 


154 Fifth Ave. 177 Broadway 723 Sixth Ave. 
(Twentieth St.) (Cortlandt St.) (42nd St.) 
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N° line of perfumes and toilet preparations is complete without 
a good toilet soap well made and agreeably perfumed. 
We are reccgnized as high grade soapmakers, and can produce é a 
soap that will satisfy you and your trade. : 


TELL US WHAT YOU NEED 





THE REMMERS SOAP CO., Cincinnati 


NEW YORK OFFICE, 318 BROADWAY 


CHICAGO OFFICE, 56 FIFTH AVENUE 













TALC _ 


HIGHEST GRADE 


Buy Direct of the 


UNION TALC CO. 


132 Nassau Street New York 











Le Mois Scientifique et Industriel 


A Menthly Analytical Review ef the 
Technical Reviews of the Whole World 


Eighth Year No. 8 Rue Nouvelle, Paris, 9° 


SUBSCRIPTIONS. Edition on 
Regular Separate Leaves 
(SALMON) (BLUE) 
France and Belgium . ° 20 francs 25 francs 
Foreign 25 francs 30 francs 


(The Oe edition is printed upon one side of the page only) 
The amount of subscription is reimbursed by 
2 Coupons of Consultation (5 frs.) of the Technical” Office of 
the M. S. L 
4 Coupons (2.50 frs. eh) for a publication of the Practical 
Library of M. S. 
Three sles in one bindin 
The Month Scientific and Industrial (Mech: anics, Electricity, 
Heating, Lighting, Industrial Economy). 
Tue MontH, MINING AND METALLURGY. 
Tur MontH, CHEMICALLY AND ELECTROCHEMICALLY. 
Specimen copy sent free on receipt of 3 cents for postage. 




















Patents 


Trade-Marks 


Labels 
Brands 


PROTECTED 


Realizing that many of its readers are vitally interested in patents on novelties, machinery, 


etc., trade-marks which are extremely valuable and brands which have become famous, and all 


of ‘which may be used by unscrupulous persons if not properly secured in the first place and 


protected afterward, The PerruMER Publishing Co. is prepared to receive applications for the 


registration of trade-marks in its own bureau or in the U. 


particulars address 


S. Patent Office. For rates and full 


PERFUMER PUBLISHING CO. 


100 William Street, New York 
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Ozone - Vanillin 














The most perfect product yet 
obtained, and of the highest 
possible strength - delicacy 
of aroma. : : 
Better flavoring aie than 
any other you can buy. : : 





0ZONE- VANILLIN CO. 


NIAGARA FALLS, N. Y. 


UNGERER & CO. 


DISTRIBUTORS 
273 PEARL ST., NEW YORK 


22 Fifth Ave., Chicago. 614 Arch St., Philadelphia. 
244 California St., San Francisco, 











french Perfume Extracts 





Safrinar, Fleur-Amy, 
nette, Ideal, Jicky, 


others can be 


CONC FLOWER OILS. 
Lasting Quality, 
from 100% to 300% 


it every time. 


Vivitz, 


Coeur de Jean- 
Azurea, Dear Kiss, and many 


perfectly reproduced with OUR 


guaranteed; 
A big claim, 


Character, identical. 


saving in cost 


but we prove 


“Ecco” Oils are making a bigger hit than ever, 


because, for less than $8 a gallon, 


duce Perfume 


If interested 
Creams of any 


or any kind of 


you can pro- 


Extracts, equalling the American 
perfumers’ goods. 


in Toilet Waters, 


Hair Tonics, 


kind, Talcum or Sachet Powders, 


Toilet Preparation, 


for with our Oils used for 


Pure Food and Certified Colors, a 
line of. 
Write for our new 1910 large 


price list. The 


prices surprise 


scenting 


SUCCESS AND SALE is assured. 


write to us, 
them the 


complete 


and complete 
and please. 


EVERGREEN CHEMICAL CO. 


ESTABLISHED 1898 


196 Broadway, New York 

















OUR LATEST 


TALCUM 


POWDER PACKAGE 


Made of extra strong cardboard; revolv- 
ing sifter Dome top of Polished Nickeloid, 
Brassoid, Gold Lacquered or Tin. Write 
for Sample and ILLUSTRATED CATA- 
LOGUE showing many styles. 


Paper Canister Mfg. Co. 


219 North 23rd Street 
Philadelphia, Pa. 














Eckelhofer Bros. 


Sprinkler Tops 
Atomizer Tops 
Powder Tops 


and Cast White-Metal Specialties 


of every description. 
WRITE FOR CATALOG 





IRVINGTON, 
NEW JERSEY 




















GOLD LABELS 




















workmanship. 


Write for samples and prices. 


MEDALLIONS, HEADS, SEALS, 
Etc., of the highest quality and 
All our work is 
guaranteed HAND MADE, 








22-26 Reade Street, 








MANSELL, HUNT, CATTY & €0., Ltd. 


° NEW YORK 
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ASK FOR | 


MASCHMEYERS 


SPECIALTIES AND QUALITIES 








FLEUR de VIGNE, Best adapted for violet and rose 


A trial will convince 
OUR LATEST SPECIALTY FOR ALCOHOL-FREE PERFUMES 


AMA-JASMIN _ Truest to the flower 





ALL SYNTHETICS AT MOST ADVANTAGEOUS PRICES 





A. MASCHMEYER, Jr. AMSTERDAM, HOLLAND 


For samples, etc., address Van Dyk & Co., 4 and 6 Platt St., New York 































DESCOLLONGES F® 


LYONS, (France) 








PHENYLETHYLIC ALCOHOL 
PHENYLETHYLOL 
CITRONELLOL 





1 ROSE D'ORIENT 


ROSE BENGALE 
ROSE AMERICA 
ROSE FRANCE 





For Soap Making 


/ROSE SAUVAGE GERANIUM A 
‘GERANIUM ROSE GERANIUM B 


ZINKEISEN & COMPANY 


Distributing Office: 135 William St.,. NEW YORK 








ALUMINUM 
SIGNS! 








Signs of CHARACTER 
and ELEGANCE. | They 
attract favorable attention 
where the COMMON signs 
are consigned to the waste 
basket. Designs and:prices 
on application. 

















ALUMINUM GOODS MFG. CO. 
NEWARK, N. J. 


Factories — Newark, Manitowoc, Wis., Two Rivers, Wis. 
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Te American Standard 
for fligh Grade Bottles 


Our perfume bottles have been leaders in style, 
design and quality for over 20 years. 


AN UP-TO-DATE BOTTLE IS 
YOUR SILENT SALESMAN 


Quality goods for quality people. 








Good goods are worthy of a good package. 


CUT GLASS BOTTLES 


a> 


= 2 
TRADE 3 . bs] MARE 


U5.) 


Designs and prices furnished upon application. 


CARR-LOWREY GLASS COMPANY 


Works and Main Office: BALTIMORE, MD. 
New York Office: 290 BROADWAY 








The above engraving shows a round- 
shouldered face powder box 234” in diame- 
ter. This and the 3 1/16” size are most 
commonly used. 

A variety of finishes in both telescopic 
and shouldered styles; and in_ several 
diameters and heights. 

We make small paper boxes. 


E. N. ROWELL CoO. 
BATAVIA, N. Y. 











» M 
Natural 
Flower Essences 


THAT ARE 


REALLY NATURAL 


[ Duco aaa * 








BERNARD-ESCOFFIER FILS 


GRASSE 


















Sole American Agent 


GEO. V. GROSS 


130-32 Pearl Street 
NEW YORK 
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($1.75 per Ib.) 
For coloring Eau de Quinine Tonics 
@The only perfect product on the market. 


GA LIQUID COLOR made from purely 
Vegetable Bases. 


@One-half ounce is sufficient to color one 
Gallon finished product. 

@Produces the CORRECT, BROWNISH- 
RED COLOR. 


DOES NOT STAIN 
DOES NOT FADE 
DOES NOT CAUSE SEDIMENT 
@ Write for SAMPLES and Special Prices 


in quantity. 


DUCAS CHEMICAL COMPANY 


Hudson Terminal Building 
NEW YORK, N. Y. 
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For your Fine Perfumes use 


WEBB'S C.P. COLOGNE SPIRITS 


JAMES A. WEBB & SON 


50 and 52 Stone Street NEW YORK 














ADVERTISEMENTS 


Allen & Sons, Ltd., aftord Sees stecks Magnus, Maybee & Reynard 
Aluminum Goods Mfg. a > aa I Mansell, Hunt, Catty & Co., Ltd 
American Stopper Deke. ~— . Outsid r and ‘ Maschmever, Ir. \ 


Arabol Mfg. C« ea eeReweseasae . Mehrlander, 


Bagaroff & Fils, ee ee eae , 
sarrett & Co., } , pebecenae Moi et 
oon Bee, Ce. C. Leccess . ; Morana, Compagnie 
Bernard-Escoffier ‘ vake sue teens ere he Muhlethaler Co., Th..... 
Bertrand Freres ..........0. sos : — .V National Aniline & Chem 
Bomeisier, Carl .......00+0- $59 5006 NSEC CESS RESO ORR REET New Envland 
Brass Goods ne Co a ap anebete oe Notter, Harry 
Brown Paper Box Co., a 
Sodinaon Box & Label Co.. : ‘ sp ront Co and } Official Testing Labor 
Buedingen & Son, Wm.. se : - . = one ee Orozoff et Fils, Petko 
Burr, Edwin H... ies oie eal e ‘ ema Osaka Komamona Shoko 
Me ME WES So wees ise tess deens : Ozone-Vanillin Co, 
Paddock Cork Co... 
Cater & Co, Ime....cscees , as sd a sacl si ae Siren ae Pappazoglou & Co 
mer-newey Giese CO. .ccccccescccs Tre ar eye? % Paper Canister 
hemical Works, Flor: . ; - é-dakeneeeeenaaee Perrin & Co., 
hiris, Antoine . see jbeenenwees oe beeseESensevenese Petcheff & Co., 
huit, Naef & Co.... 
onsolidated Fruit Jar 
ourt, Bruno ° 
Crouch & Fitzgerald 


Collapsible 


Remmers Soap 
Rieger, Paul 
Rockhill & Vietor 
Roure- Bertrand 


Daniels, W. B.. s Sep Suds ive wukc twik cosy awek Ooneeee ee ee eee 
Deppe Sdéhne, Anton o< bab agakse nea een Sachsse & Co., 
Descollonges Freres ee : joe evr 4 Schimmel & 
Doggett, Stanley ........ — p6-iabs wade ee: Schmid, Julius 
rs Cn, CO 6 6ccce canes Kes ech weeery se Schmitz & Co., 
DEE, FUME cccevcrvesees been eee oe , Shipkoff & Co 
Sholes Co., (¢ Evccsseccs 
Eckelhofer Bros. ..... re ee ee Sicard, Pierre 
Elson & Brewer ... seneee oven ere a X i Mi <¢setenee te 
Euler, C. G ee aabe Ti Smith’s Sons & Co., John E..... 
Evergreen Chem. eben eesee .X Standard Specialty & Tube Co 
: Stemmler & Co., T. W 
Fox & Sons, H. C.. f Stillwell & Co., Arthur 
Fritzsche Brothers ....... ; Swindell Bros. 
Furman, Jas. H... one senneuss XXI Synfleur Scientific 


Givaudan, Leon yore Thurston & Braidich 

Gross, Geo. V. ... ee " cane X Tollagson, O 

NS SS SS errr re Tombarel Fréres 

Hej &C Ungerer & Co., Inside Front and Back Covers, I, VI, SVs 
OE, 6 ee L XIX an 

Henderson Litho Co......... , Union Paper C . xX 

Horner, Jas. B ee sees eevee Union Talc . 


= > 2 %.: . * 
Hymes Bros. Co PeOVeUSeeeonee oe ses ss Utica Aluminum & Novelty 


Van Dyk & Co 
Verley, Dr. Albert 
Webb & Som, Jas. Annccccccccccsccccccsvccccscsvcccsessne & 
Jeancard Fils & Co Western Aluminum Co 
Whitall Tatum 

Pie Machi Co.. The Karl.... Whittaker, W. H 
Kiefer Machine ; Wilson, Donald 

, " Wi | 
Lautier. Fils ......... : sig: : 
DGGE, Bh. seccese Zinkeisen & 
Lueders & Co., George Zinsser & Co 


Imperial Metal Mfg 
Innis, Spieden & Co 








